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ceo report
SOLID MILK PRICES

Finally, good news for U.S. dairy 
producers!
Milk prices are poised for 

record highs this year, reminiscent 
of 2004. Although your production 
costs continue to soar, I’m sure you 
are all enjoying seeing your milk price 
continuing to creep upward. 

This recent milk price trend is 
remarkable and you mainly owe it to 
the impact of the global market on 
the U.S. dairy scene. In particular, 
whey is the big star of this show as it 
is adding money to your bottom line. 
At last count, whey is adding an extra 
$3.00 to your milk check. Strong 
global demand for this versatile 
product is dictating the tight U.S. 
market. The high demand for whey 
is due to the higher standard of living 
in the Asia & China markets. Our 
planet just continues to get smaller! 
An increase in disposable income 
means those consumers will purchase 
more proteins for their families’ diet.

Older members can most likely 
still remember when whey was 
considered an annoying by-product 
of cheese making. It was often 
dumped on fields or given away to pig 

farmers to use for feed. Some cheese 
plants had to pay to have it hauled 
off and disposed of. In the last 20 
years, modern research has certainly 
changed all that, turning whey into 
a value-added component that is in 
huge demand as a protein-rich food 
and pharmaceutical additive. 

As usual, there certainly will 
be a down side to this new found 
prosperity. Keep in mind that high 
milk prices for dairy producers 
generally call for higher prices in 
the stores, which historically means 
there will be a slowdown in consumer 
purchases. I’m concerned about Swiss 
Valley Farms maintaining its demand 
for sales in the midst of this trend of 
higher milk prices on the farm.

As Swiss Valley Farms closes its 
books on the first half of this fiscal 
year, we are very close to meeting our 
budget. I am also happy to report 
that all of your plants are running at 
efficient capacities. 

I’m sure by now that most of you 
are busy working out in the fields.  
I wish you all good weather for 
planting and a great growing season 
this summer.

By J. Gordon Toyne
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meeting recap
DIStRICt REPS 

Swiss Valley Farms District 
Representatives from all across 
the cooperative gathered in 

Dubuque, Iowa March 27 for their 
annual information meeting. There 
was an excellent turnout on hand 
to hear the CEO and Management 
Team reports.

President of the Board Pam 
Bolin welcomed the attendees and 
introduced the members of the Swiss 
Valley Farms Management Team, 
who then fielded questions from the 
representatives.

Co-CEO Don Boelens directed 
everyone’s attention to the recent 
co-op-wide mailing regarding the 
rechartering of Swiss Valley Farms. 
Boelens encouraged everyone to get 
the vote out since a super majority of 
the members must vote on this issue 
in order to make it a valid vote. 

Ron Schroder, Marketing  
Director, reported dip and sour cream 
will be relaunched in common package 
sizes to improve plant operating 
efficiency. “Garfield” continues to 
be popular on our paper half pints, 
and he will continue to appear on our 

school cartons through 2008. 
Donna Moenning from Midwest 

Dairy Association, presented the “People 
Behind the Product” campaign and 
encouraged everyone to attend future 
“Speak Out” training sessions. Kevin 
Stiles from Midwest Dairy Association, 
discussed what MDA is doing to correct 
some misleading marketing information 
from grocery stores concerning organic 
dairy products, which is confusing and 
misleading some consumers.

In other co-op news, Swiss Valley 
Farms Dist. 6 Director G. Joe Lyon, 
Toledo, Iowa, was elected Chairman 
of the Board of the Midwest Dairy 
Association – Iowa Division. Dist. 
3 Director Don Berlage, Elizabeth, 
IL was elected Vice Chairman of the 
Midwest Dairy Association – Chicago 
Division. 

Dist. 21 Director Pam Bolin, 
Clarksville, Iowa, was elected to the 
MDA Corporate Board, which manages 
the dairy promotion checkoff in nine 
states. All these elections occurred 
during Midwest Dairy Associations’ 
recent annual meeting.  

By J. Gordon Toyne

Kevin Stiles, Midwest Dairy Senior 
Vice President, Marketing & 
Industry Coordination,  and Donna 
Moenning, Vice President, Industry 
& Image Relations for Midwest Dairy, 
presented reports on issues affecting 
the Midwest dairy industry.

District Representatives from across the co-op gatherred in March for their annual joint information meeting. Sales Manager Chris 
Hoeger, at the podium, updated the group on product successes.
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cover story
StRIvIng fOR ExCELLEnCE

By Karen Bohnert

Quality is the main focus at 
Freiburger Dairy in Holy 
Cross, Iowa. Whether 

it’s with their breeding program, 
somatic cell count or just keeping the 
dairy nice and tidy, quality is etched 
through this small 50-cow, Holstein 
dairy. “We just like doing things 
right,” Rick Freiburger says.

The Freiburgers will be the first to 
tell you that their operation is small 
and “nothing special.” But once you 
step foot on this neatly kept dairy, you 
see it differently than they do. “The 
Freiburger’s farm is a clean and well 
kept dairy that I could bring anyone, 
anytime out to see in order to show 
them what a smaller Iowa dairy farm 
is all about and be proud that they 
are representing Swiss Valley Farms,” 
states Kara Koopman, their Swiss 
Valley Farms Field Representative.“To 
them, it is an every day way of life. But 
to me, it is their pride and dedication 
that makes them successful.”

The elements that make Freiburger 
Dairy a success --- passion, dedication 
and knowledge --- are key attributes 
that Rick Freiburger holds, in spades. 
Rick represents the third generation 
of Freiburger blood to milk cows on 
their farm in Holy Cross. “I loved 
milking cows and being outside 
working,” Rick says. “I just always 
knew I would come back and work 
on the family farm.”

The Freiburger story all started 
in 1936, when Rick’s grandfather, 
Emmett Freiburger, began milking 
cows on Freiburger Lane in Holy 
Cross. He milked 12 cows, which 
was a good size herd back then. His 
son, LaVerne, took over the operation 

after he married Lorretta in 1962. In 
1971, they began shipping their milk 
to Hilldale Dairy, which eventually 
became Swiss Valley Farms. “This 
is when we began shipping Grade 
A milk,” Rick said. In 1987, Rick 
graduated from high school and 
became a part of the workforce at 
Freiburger Dairy.

Today, Rick and his father milk 
50 Registered Holstein cows twice a 
day in a tie-stall barn. Their rolling 
herd average is 25,164 pounds of 
milk with a 3.8% butterfat and 3.1% 
protein tests. Their somatic cell count 
generally runs around 200,000. Rick’s 
wife Ruth works in the Dubuque 
School District. They have three 
children: Travis, 9; Trevor; 6 ,and 
Taylor, 3. “The children are getting 
to the age where they will be helping 
with chores,” Ruth says.

Freiburgers use 100% AI on  

   Freiburgers use 100% AI on the 
herd and primarily use top bulls 
from Select Sires, Alta Genetics 
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By Karen Bohnert

Rick Freiburger cleans 
the barn in his nicely kept tie-
stall barn. Below, his oldest 
son, Travis, 6, feeds a baby calf, 
while the family dog, Sparky, 
cleans up the calf’s face.

ON THE COVER:  The Freiburger 
family stands in their backyard 
overlooking their farm.
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and Excalibur Sires. “We breed for 
type, focus on feet and legs and for 
production,” Rick said. Freiburger’s 
first calf heifers are freshening in 
taller and bigger framed. “This is due 
to the good genetics and the intense 
feeding program that our calves are 
raised on,” Rick said. 

The Freiburgers own and rent 
320 acres on which they grow corn, 
oats and alfalfa. They are able to grow 
a majority of their feeds. They even 
have extra corn and alfalfa to sell every 
year. Rick’s management strategy has 
always been to raise top quality feed. 
“This lowers my supplement purchase 
cost,” Rick said.

In addition to dairy and crops, 
the Freiburger family has recently 
taken on a new endeavor, Registered 
Angus beef cows. 

The Freiburgers striving for 
excellence in producing quality milk 
and quality cattle keep them busy, day 
in and day out. “Rick and LaVerne 
have received years of quality awards,” 
Kara Koopman says. “They are always 
on top of high counts [when they ever 
get them] and work hard to get them 
right back into line where we want 
them to be. This is how they continue 
to achieve quality awards and higher 
premiums, year after year.”

LaVerne feeds the baby calves morning and night.  “I enjoy taking care of the calves,” he 
says. Rick enjoys having his father help out every day and when his children get a little 
older, they will take over grandpa’s duties. “I’ll miss working with my father,” Rick says. “He’s 
a great companion to have around.” LaVerne also helps Rick with field work and is excited 
for spring’s debut, so he can chisel plow.

cover story
fREIBURgER DAIRY

continued...
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continued...

young cooperators 2007
SPRIng BREAK 

An enthusiastic group of Young 
Cooperators, including many 
first timers, turned out for the 

2007 Swiss Valley Farms YC Spring 
Break March 30 & 31 in Decorah, 
Iowa. Co-CEO Don Boelens opened 
the conference by welcoming everyone 
and answered questions about the 
cooperative.

Danelle Bickett-Weddle, DVM, 
from the Center for Food Security 
and Public Health, updated the 
YC’ers on what to do to keep their 
farms more secure from biological 
risks and intruders. 

Shawna Morris, Manager of 
Government Relations & Trade for 
NMPF, gave updates on the next 
Farm Bill, dairy exports/imports and 
important pending legislation.

Troy Peterson, a consultant on  
DNR regulations, outlined some do’s 
and don’ts on manure run off issues. 
He said farmers should keep an eye 
on their state legislatures for pending 
bills that could affect how they raise 
their livestock. For information 
on such bills in Iowa, log on to: 
www.legis.state.ia.us/aspx/Cool-ICE/
BySubject.htm. In Wisconsin, go to: 

young cooperators play tHE nEWLYWED gAME

www.legis.state.wi.us/. In Minnesota: 
www.leg.state.mn.us/leg/legis.asp and 
in Illinois: www.ilga.gov/legislation/
default.asp.

Using a video, YC’er Glen 
Schmitt narrated a Virtual Tour of 
Schmitt Dairy located in nearby Ft. 
Atkinson. Some YC’ers stayed after 
the conference on Saturday to visit 
the 700-cow facility.

Any YC event in Decorah 
would include a visit to the Dairy 
Research Center at Northeast Iowa 
Community College (NICC) in 
Calmar. The YC’ers toured a new 
calf raising facility and an innovative, 
low cost remodeling of an old 

stanchion barn converted into a pit 
milking parlor for the grazing herd. 
Larry Tranel, ISU dairy extension 
field specialist, showed how an old 
stanchion barn could be remodeled 
into a parlor for around $30,000. For 
more information on this, go to www.
ans.iastate.edu/report/air/2006pdf/
R2094.pdf

Later on at the NICC Dairy 
Research Center, Jed Becker, President 
of NE Iowa Dairy Foundation, Peggy 
Dierickx, Foundation Director, 
and Peggy Sparrgrove, Foundation 
Coordinator, spoke to the group, who 
then toured the new calf facilities and 
two milking parlors.

Below, Peggy Dierickx talks to  the YC’ers about the 
Dairy Foundation.  At right, YC’ers get a guided tour 
of Calmar’s barns and milking facilities.

Friday night’s YC entertainment, The Newlywed Game, turned out to be a big hit. A few of the YC participants were caught by the 
camera during the hysterical game. From left to right: Jerry & Stephanie Kauffmann, Farley, Iowa; Roy & Shiloh Johnson, Parkersburg, 
Iowa; and Birdsie & Serena Robinson, Plainfield, Iowa.
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ABOVE: FSI coupon ad that will run in major papers in May. 
BELOW: New billboard that will be gracing five new locations through-out Iowa.

marketing report
A YOUngER LOOK

by Ron Schroder

Cottage Cheese

Cottage cheese is a category 
that needs something to cap-
ture consumers’ interest.  Al-

though it is nearly a “perfect food”, 
national sales for the cottage cheese 
have declined between 1-3% for the 
past several years.  It is a category that 
is often overlooked by dairies across 
the country and suffers from a lack of 
advertising and promotion support.  
As a result, many young people have 
never tried cottage cheese.

Last year, the cottage cheese cat-
egory posted $841 million sales na-
tionally through grocery stores, which 
represents a decrease of 2.5% versus 
2005.  Private label products represent 
36% of category sales, which suggests 
there are quite a few consumers who 
are buying primarily on price.

Swiss Valley is well known in 
the Midwest for great tasting cottage 
cheese.  Some of the awards that Swiss 
Valley has won in recent years include 
First, Second and Third place at the 

2004 World Dairy Expo and Second 
Place at the 2005 World Dairy Expo. 

In order to communicate our 
great tasting product, a new adver-
tising campaign has been developed 
that will be used during the next six 
months.  It shows a cow on a skate-
board to suggest to consumers that 
their kids might like cottage cheese 
(even if they have never tried it), 
and the ad reminds them about how 
nutritious cottage cheese is.  Many 
parents are seeking healthy sources 
of protein for themselves and their 
kids.  The advertising campaign in-
cludes newspapers, magazines and 
billboards.  Watch for the coupon ad 
featuring cottage cheese on May 13 
in all major newspapers in our mar-
keting area.

Cottage cheese is an excellent 
source of protein, with each serv-
ing containing 12-14g.  In addition, 
many consumers today are trying 
to reduce the carbohydrates in their 

Manufacturer coupon ExpirEs 7.31.07 Manufacturer coupon ExpirEs 7.31.07 Manufacturer coupon ExpirEs 7.31.07

SAVE
40c

Coupon void if transferred, assigned, purchased, copied or where 
prohibited, taxed or restricted by law. Consumer: Limit one 
coupon per purchase as specified on the face of this coupon. 
Retailer: Consumer must pay any sales tax. Swiss Valley Farms 
will reimburse you face value plus 8¢ handling, if submitted in 
compliance with our coupon redemption policy (copy available 
upon request). Cash value 1/100 cent. Mail coupons to: Swiss Val-
ley Farms, P.O. Box 880483, El Paso, TX 88588-0483. © SVF 2007

on one package of svf cottage
cheese (12oz or larger)SAVE

40c

Coupon void if transferred, assigned, purchased, copied or where 
prohibited, taxed or restricted by law. Consumer: Limit one 
coupon per purchase as specified on the face of this coupon. 
Retailer: Consumer must pay any sales tax. Swiss Valley Farms 
will reimburse you face value plus 8¢ handling, if submitted in 
compliance with our coupon redemption policy (copy available 
upon request). Cash value 1/100 cent. Mail coupons to: Swiss Val-
ley Farms, P.O. Box 880483, El Paso, TX 88588-0483. © SVF 2007

on one package of svf choco-
late milk or orange juice (half
gallon or larger)

Coupon void if transferred, assigned, purchased, copied or where 
prohibited, taxed or restricted by law. Consumer: Limit one 
coupon per purchase as specified on the face of this coupon. 
Retailer: Consumer must pay any sales tax. Swiss Valley Farms 
will reimburse you face value plus 8¢ handling, if submitted in 
compliance with our coupon redemption policy (copy available 
upon request). Cash value 1/100 cent. Mail coupons to: Swiss Val-
ley Farms, P.O. Box 880483, El Paso, TX 88588-0483. © SVF 2007

on one package of mindoro
blue cheese (chunks or wedges)
or svf chunk cheese (any size)SAVE

75c

SUPER FUEL

14g Protein Per Serving!

diet, and cottage cheese contains only 
about 5g of carbs per serving.  It is 
also low in fat and calories.  

We’re looking forward to this “Su-
per Fuel” campaign adding a jump 
start to our cottage cheese sales.
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Spring is here and summer isn’t too far away! Get your cameras out and 
start taking pictures for the Swiss Valley Farms Photo Contest to be used 
in the 2008 Swiss Valley Farms Calendar.

To achieve high quality photos, make sure your picture is sharply in 
focus.   Also, if your using a digital camera, the higher the resolution the 
better. If  your using a film camera, make a 5” x 7” print and mail that in. 

Submit all pictures to Karen Bohnert at P.O. Box 4493, Davenport, IA 
52808. You can e-mail the pictures to Karen at karen.bohnert@swissvalley.
com. Deadline for entering is Sept. 30, 2007.

A new video produced by the 
Wisconsin Milk Marketing 
Board reminds viewers that 

“every day is earth day when you 
make your living off the land.” This 
nine-minute educational video, titled 
“Cows and Conservation,” highlights 
the positive impact that Wisconsin’s 
1.2 million dairy cows have on the 
state’s environment and economy. 

The video explains how 
dairy farming has contributed to 
Wisconsin’s leadership role in land 
and water conservation going all the 
way back to the turn of the century. 
Interviews with eight Wisconsin dairy 
producers highlight a number of 
environmental practices that protect 
our land and water resources such as 
creating natural buffer strips around 
streams and using no-till and contour 
strip cropping techniques. Innovative 

manure management technologies 
such as composting and on-farm bio-
energy production are also described. 

The “Cows and Conservation” 
video is the latest in WMMB’s series 
of Dairy Impact videos designed 
to communicate the importance of 
our $20.6 billion dairy business to 
Wisconsin and its communities. If 
you would like to incorporate the 
“Cows and Conservation” video into 
an upcoming presentation or event, or 

want more information on WMMB’s 
Dairy Impact Initiative, contact the 
Wisconsin Milk Marketing Board at 
800-373-9662 or e-mail producer@
wmmb.org.

by Ron Schroder

wisconsin milk marketing board
DAIRY IMPACt vIDEO

NOTICE OF FORFEITURE 
OF FUNDS HELD BY SWISS 
VALLEY FARMS, CO., TO 
REVERSION FUND, UNLESS 

CLAIMED BY OWNER

Pursuant to Iowa Statutes 
Section 499.30A (4), you 
are hereby notified that 

Swiss Valley Farms, Co. has in its 
possession unclaimed funds, in the 
form of equity checks, belonging 
to you.  You can claim these funds 
by contacting the cooperative, 
at P.O. Box 4493, Davenport, 
IA 52808, Attention:  Nancy 
Higgins – “Unclaimed Property”, 
and furnishing proof of your legal 
interest in such funds on or before 
September 28,  2007. You are 
further notified that unless you 
do claim such funds and provide 
satisfactory evidence of your right 
to receive the same by September 
28, 2007, these funds will be 
forfeited to the reversion fund at 
Swiss Valley Farms, for education or 
economic development purposes.

Jesse A. Bartels, Dubuque
Noah P. Borntreger, Corydon
Ivan N. Gates, West Liberty
Tiffany Schiefelbein
Dean & Dana Sperfslage,    

      Strawberry Point
Randy & Teri Weiss,   

 Iowa City
Philip H. Yoder, Riverside

•
•
•
•
•

•

•

Cottage Cheese
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member security

COUPLE SURvIvE PAtH Of tWIStER
by Karen Bohnert

Swiss Valley Farms cooperative 
members Dennis and Janice 
Knipper, Greeley, Iowa, were 

busy milking cows on March 31st 
when the wind started to blow 
strong around 5:30 p.m. They didn’t 
realize that this would be the start of 
something much more than a wind 
storm.

Dennis says, “I went over to close 
the door, and just before I got to the 
door, the wind was so strong that 
the building started to come down. 
The power panel on the side of the 
barn came off and a big ball of fire 
came out. The wind was so strong 
I couldn’t close the door and when 
the barn started to sway, Janice and I 
ran toward each other. I put my arm 
around her to help protect her and 

the building came down.”
Dennis says the building collapsed 

on top of them, but the debris was on 
the cattle and that was just enough 
space to allow them to crawl through 
the debris and get out of the barn. 
The Knippers lost 24 cattle when 
the barn collapsed, but Dennis says  
when friends and neighbors came to 
help, they were able to find 11 cows 
that were still alive. What was left of 
the herd went to his brother’s farm a 
mile down the road. Ten days later, 
the Knippers sold them.

More than 200 relatives, friends 
and neighbors came to their aid after 
the storm passed. Dennis says they 
worked to save the cattle and were 
able to salvage hay that was stored 

above the milking parlor.
People who came to the aid of the 

Knippers worked until after midnight 
to help rescue cattle that survived the 
collapsing building and to help with 
cleanup.

Now that the milking parlor is 
no longer there, Dennis says, “Reality 
is starting to set in. This is quite a 
lifestyle change for us. We aren’t 
going to rebuild the milking parlor, 
but I won’t retire from farming.”

While cleaning up the debris, 
Dennis and Janice stood in the spot 
where they were when the barn 
collapse around them. “If we would 
have been 20 feet further in, we 
would probably have been killed,” 
Dennis says.

Dennis Knipper kneels down to look at what’s left of his barn after a tornado went through 
his farm on March 31st. Pictured right: clean up efforts were immediately underway 
after the tornado went through this Greeley farm. More than 200 relatives, friends and 
neighbors came to their aid and were able to save 11 cows and some hay  stored above 
the milking parlor.
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by Karen Bohnert

swiss valley farms
MEMBER SECURItY PROgRAM

StORM HItS AnOtHER Svf fARM

When a natural disaster 
strikes, Swiss Valley Farms 
is there to help keep your 

milk check coming. That’s what the 
Swiss Valley Farms Member Security 
Program is all about. Through this 
program, Swiss Valley Farms provides 
cash when a major loss occurs. This 
cash helps lessen the hardship and 
ease the financial burden. Your milk 
check keeps coming.
Losses Covered

1. Human or animal quarantine 
for contagious diseases as imposed by 
official public health agencies. 

2. Fire, flood or windstorm 

damage to barn and/or milk house. 
3. Lightning loss of three or 

more producing cows. 
4. Milk that must be dumped 

because it cannot be picked up due to 
snow-clogged, impassable roads. 

5. Power failure at farm service 
entrance resulting in milk marketing 
loss. 

6. Bovine tuberculosis loss of 
three or more producing cows.
Voluntary Program

This program does not constitute 
a policy of insurance between Swiss 
Valley Farms, Co. and it’s members. 
If a claim submitted hereunder is 

denied or at a level below what the 
member believes its applicable under 
the program, the member may request 
the Vice President of Procurement 
of Swiss Valley Farms to review the 
member claim, but no other recourse 
shall be available. No action or other 
proceeding shall be maintainable in 
any other court of other forum to 
force the payment of benefits.

For more information regarding 
Swiss Valley Farms Member 
Security Program, contact your field 
representative.

The same storm that the Knipper’s battled touched down at another Swiss Valley 
Farms cooperative members’ farm. Kenny & Marlys Kulper, Garber, Iowa, lost their 
45’ x 103’ machine shed, pictured below, which was built in 2004. The machine
shed was completely destroyed, along with some equipment stored inside. 
The Kulper’s were also milking when the tornado touched down. 
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SVF 10” Round Wooden Cheese Cutting 
Board with SVF logo on it. Slides open to reveal 
four cheese cutting tools. Awesome gift. 
$17.00

Junior T-Shirt in Two-Tone Brown and 
Teal with �/� sleeves. Great for the young 
ladies. These ladies’ sizes run small.
M – XL $14

Women’s T-Shirt in Two-Tone Orange and 
White with �/� sleeves. These run slighly big.
S – XL $11.50   

T-Shirt in Two-Tone Brown. A new brown 
shirt for summer 2007!
M – XL $14

Light Yellow and Red T-Shirts with SVF 
logo.  S - 2XL $7.50
S – XL $7.50

Blue Denim Long Sleeve Shirts look great
anytime. Logo embroidered left front pocket.

Adult: 2XL $20 XL- S $18

White Plastic Cheese Wire  with two cutting sizes. SVF 
logo on the handle. Price: $2

White Plastic Cutting Boards  9 by 7 inches plus 5-inch 
handle. Price: $5

SVF Stocking Cap  warm, knit stocking caps, navy blue 
with red stripes & SVF name woven into cuff.
Price: $5

ITEM   QTY SIZE PRICE    TOTAL
Two-Tone Brown
Jr Teal and Brown
Two-Tone Orange
Red T-shirts
Yellow T-shirts
Light Blue Golf
Round Cheese Bd
Denim
Wire cheese 
cutters
Bonnie Mohr
Notecards
Stocking Hat
Cutting Board
TOTAL AMOUNT ORDERED
ADD SHIPPING CHARGES
TOTAL AMOUNT DUE

Shipping 
Charges

Purchase Amount
Up to $20
$20.01 to $40
$40.01 to $60
$60.01 to $80
Over $80

Add
$5
$7
$8
$9
$10

SEND CHECK OR MONEY ORDER TO:
Swiss Valley Farms, Sales Items
P.O. Box 4493, Davenport, IA 52808
All prices include tax. Allow 3 weeks for delivery.

CHECK OUt tHE nEW t-SHIRtS!

SPRIng SPECIALS
Light Blue Golf Shirts SVF Logo embroidered on left front.  
Price: Adult 3XL, 2XL $25 NOW $1� 

 S, M, L, XL $22 NOW $1�

Junior T-Shirts in Two-Tone Blue with capped 
sleeves.  Great for the young ladies. These sizes run VERY small.

S - XL $9 NOW $�     2XL $10 NOW $�

“Swiss Valley Sunrise” note cards featuring the Bonnie 
Mohr print: 10 cards in a pack. Great for  “Thank you’s”  and invitations.     
Price: � PaCkS FOR $�
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Kent Thompson says she’s a 
cow with attitude, the queen 
of the barn.

But then again, what else would 
you expect from the 2007 United 
States Brown Swiss Breed Champion?

Sun-Made Jetway Shatzi is the 
2007 national record holder for 
milk, fat and protein production. 
Shatzi completed her 365-day record 
with 53,460 pounds of milk, 2,766 
pounds of fat and 1,903 pounds of 
protein.  She’ll be honored in July 
at the National Brown Swiss Con-
vention in New York and one of her 
calves will be featured in the national 
sale. Shatzi was also named the Num-
ber One Cow in the World for But-
terfat Over All Breeds, beating out a 
Holstein, no less.

All of this couldn’t have happened 
to a more deserving dairy family. Kent 
Thompson is a third generation Reg-
istered Brown Swiss breeder. In 1932, 
Grandfather Lars started dairying 
with registered Brown Swiss in this 

hilly Wisconsin town of Liberty Pole, 
just outside Viroqua. Kent’s father, 
Carter, has been milking on this farm 
since 1955. Kent has been dairying 
with his dad and brother Roger since 
1986. 

Kent bought Shatzi as a calf at a 
Sunshine Genetics sale in Whitewater 
in 1998. She was the most expensive 

super cow
SHAtzI’S A REAL SWEAtHEARt

tO tHE tHOMPSOnS

calf he has ever bought. “I never told 
anyone how much I paid for her,” 
Kent said. But was she worth it? “Oh, 
yeah!” Aside from her excellent milk 
and butterfat production, in a recent 
sale, one of Shatzi’s 6-month-old 
calves fetched the third highest sale 
price. Kent sells Shatzi’s frozen em-
bryos in sales in Wisconsin, Illinois 
and Iowa. There is a never ending list 
of buyers wanting Shatzi’s offspring.

This recent honor has made Shat-
zi quite the media darling. To date, 
she has been visited by reporters from 
Hoard’s Dairyman, Country Today, 
Wisconsin State Farmer, Agri View, 
LaCrosse Tribune, Vernon County 
Broadcaster, the State Journal and 
LaCrosse and Madison TV.

Does Shatzi eat a lot? “Oh, yeah! 
More than the other cows,” Kent says. 
“She eats whatever is put in front of 
her.” It takes all the corn and hay they 
can raise on 180 acres to feed Shatzi 
and the other members of their herd 
of 45 Registered Brown Swiss.

Kent and Carter Thompson pose with the queen of the barn, Sun-Made Jetway Shatzi.

Shatzi completed 
her 365-day record 
with 53,460 pounds of 
milk, 2,766 pounds of 
fat and 1,903 pounds 
of protein.



page 1�                                  SWISS VALLEY FARMS DAIRYMAN

swiss valley farms
fIELD PERSOnnEL & StAtS 

J. GORDON TOYNE V.P.
MeMbership & procureMent

 

Office: 563.468.6644
Home: 563.289.3535

LeClaire, IA 52753

NANCY FEENEY MeMber relations
Office: 563.468.6640
Home: 563.359.9100

Bettendorf, IA 52722

KAREN BOHNERT MeMber relations
Office: 563.468.6641

Mobile: 563.320.2895
East Moline, IL 61244

TIM GENTHE lab & safety Manager
Office: 563.583.7669
Home: 608.744.3515

803 S. School St.
Cuba City, WI 53807

MARV THOMPSON
raw Milk sales & transportation

Office: 608.366.1770
Home: 608.269.4850

617 Monroe St.
Sparta, WI 54656

RON BRENNER field supervisor
Office: 608.366.1770
Home: 608.782.0012

204 Goddard St.
LaCrosse, WI 

THOMAS TEGELER field supervisor
Office: 563.583.7669
Home: 563.875.2059

1320 11/2 St. S.W.
Dyersville, IA 52040

DOuGLAS ANDERSON
Home: 715.948.2183451 Clayton Ave. W

Clayton, WI 54004

RANDY HEISEL
Home: 608.625.2045259 E. Lakeview Dr.

LaFarge, WI 54639

MIKE HOwALD
Home: 815.938.2651

FAX: 815.938.9151
7105 N. Freeport Rd
Forreston, IL 

FRED IMDIEKE

Home: 320.256.493236356 Roanoke Lane
Melrose, MN 56352

KARA KOOPMANN 
Plant: 563.583.7669

Home: 563.876.3900
6142 Roller Coaster Rd.
Epworth, IA 52045

ROGER LENIuS
Office: 319.352.5463
Home: 319.352.5015

319 9th St.
Waverly, IA 50677

KEN LEY 
Plant: 608.348.3932

Home: 608.943.6240
225 S. Clifton
Livingston, WI 53554

LYNNE MELCHERT

Office: 563.926.2363
Home: 563.926.2794

117 Culver Rd. N.E.
Hopkinton, IA 52237

JIM MuRPHY 
Home: 563.422.5789
Mobile: 563.380.0393

430 Linden
West Union,  IA 52175

JIM SCHMITZ 
Office: 563.925.2321
Home: 563.925.2015

202 Bechner St.
Greeley, IA 52050

CHERYL ZABLOCKI-wAGNER 
Office: 920.822.2933
Home: 920.822.2887

W1919 Hofa Park Dr
Seymour, WI 54165

BOB ZIELSDORF 
Office: 608.366.1770
Home: 608.269.5452

309 North Street
Sparta, WI 54656

Somatic Cell Range % of A Farms
0 - 100,000.......................................................4 %
100,001 - 200,000.......................................18 %
200,001 - 300,000......................................27%
300,001 - 400,000........................................20 %
400,001 - 500,000.........................................13 %
500,001 and above......................................18 %

Somatic Cell Range % of B Farms
0 - 100,000.......................................................4%
100,001 - 200,000.........................................9%
200,001 - 300,000......................................14%
300,001 - 400,000......................................11%
400,001 - 500,000.....................................14%
500,001 and above...................................48%

During the Month of March, 
these Swiss Valley Farms

 Members averaged below 
100,000 for their

somatic cell count.

Roger Aldinger 87,000
Darwin & Dulci Arends 84,000
Chad Breuckman 79,000
Daniel Brimeyer 87,000
Derek Brimeyer 87,000
Thomas Brimeyer 95,000
James Busch 87,000
George & Judy Cadden 65,000
Kevin & Donna Carolan 50,000
Steven & Cheryl Chapman         69,000
James De Lange 97,000
Deetz Bros 80,000
Randy Dreier 79,000
Loren Duwe 95,000
Richard Esser 58,000
Jeff Fischels 72,000
Larry Gilbertson 74,000
Brent Hellenbrand 66,000
Hodson-Dirksen Farms LLC        57,000
Robert & Patricia Horst 76,000
Gerald Kress 96,000
Neil Landt 67,000
Koty Laufenberg 79,000
Cheryl Meier 65,000
Mike Meier 65,000
Randy Mikshowsky 74,000
Brian Saunders 76,000
Kevin Saunders 76,000
Kenneth & Marlus Schmitz         77,000
Philip Schneider 87,000
Kevin Statz 66,000
Titus Stauffer 71,000
Dennis & Kathy Swiggum           94,000
Larry & Liane Thompson             82,000
Roger Traetow 56,000
Joel & Jan Wormley 80,000
Leighton Yoder 64,000

Field Department & Procurement Division Directory
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board minutes
WHILE YOU WERE fARMIng 

March 2007

WELCOME
NEW MEMBERS

Randy Dreier
Norwalk, Wisconsin

Poelma Dairy LLC
Allison, Iowa

The regular Board of Directors 
meeting of Swiss Valley 
Farms, Co. was held March 

29, 2007 at the Dubuque Fluid Milk 
Plant Board Room in Dubuque, IA. 
President Pam Bolin, Clarksville, 
IA, called the meeting to order at 
9:35 a.m. All Board members were 
present. The Co-CEO Team of J. 
Gordon Toyne and Donald Boelens 
also were present.

The following business was 
transacted:

Director Loyde Beers, Eastman, 
MN opened the meeting with the 
invocation.

The Board approved the 
Board agenda. 

The minutes of the February 
26, 2007 Board of Directors meeting 
were read and approved as read.

Directors’ concerns and 
comments were addressed by Toyne.

Toyne addressed 
communications to the Board.

The Board approved to donate 
$100 to the YMCA Camp.

The Board approved to donate 
$100 to the Dubuque Community 
Y. 

The Management and 
Financial reports were presented by 
Boelens and approved. 

Toyne reported on the 
comparative milk report. 

The Board approved the 
capital budget through March 29, 
2007.

Chris Hoeger, Director of 
Sales, gave a presentation and a 
question and answer session.

The Board approved to have 

•

•

•

•

•

•

•

•

•

•

•

on file that Swiss Valley Farms Co. 
does not knowingly accept milk from 
cloned cows.

Upon motion and second, the 
Board approved to recess.

President Bolin called the 
organizational meeting of Swiss 
Valley Farm’s Cooperative to order at 
12:35 p.m. All Board members were 
present. The Co-CEO Team of J. 
Gordon Toyne and Donald Boelens 
also were present.

Resolution 1: The Board 
approved the elections of officer’s. 

Resolution 2: The Board 
approved the new fiscal year. 

Resolution 3: The Board 
approved the banking resolution. 

Resolution 4: The Board 
approved the members. 

Resolution 5: The Board 
approved the merger related 
documents.

Resolution 6: The Board 
approved the general members. 

Resolution 7: The Board 
approved the merger of related 
documents.

Upon motion and second, the 
Swiss Valley Farms Cooperative 
meeting was adjourned at 12:50 
p.m. 

The regular meeting of the Swiss 
Valley Farms Cooperative Board was 
opened from recess  at 12:50 p.m.

The Executive Session was opened 
and closed. 

The Board approved the 
committee list for 2007. 

The Board approved the 
Member’s Security claims.

The Board approved the 

•

•

•

•

•

•

•

•

•

•

second quarter write-offs. 
The Board approved to hold 

the YC contest this summer or fall. 
The Board approved to send 

a survey letter to patron’s on rBST 
usage. 

Toyne reported on CMPC.
Bolin & G. Joe Lyon, Toledo, 

IA reported on the MDA meeting.
Don Berlage, Elizabeth, IL 

reported on the IMPA meeting.
Don Peterson, Cashton, WI 

reported on the NMPF meeting.
Beers reported on the WFC 

meeting.
Upon motion and second, the 

meeting was adjourned at 2:15 p.m.
Respectfully submitted by Jeff 

Nimtz, secretary.

•

•

•
•

•

•

•

Rapid Milk 
Test Results

Member who would like to 
get their milk test results can 
call our toll free number:

800.397.7669
Our Dubuque office is staffed 

with real people (no record-
ings) on Monday through Fri-
day 7:30 a.m. to 4:30 p.m. and 
on Saturday from 8:00 a.m. to 
12:00 Noon.
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SVF SCHOLaRSHIPS aVaILaBLE  

Swiss Valley Farms is again 
offering four agriculture 
scholarships in addition to one 

scholarship for a non-ag major. 
Co-op members who are studying 

agriculture-related majors can now 
compete for four scholarships . . . 
two for $1,000 and two for $500. 
These four scholarships are designed 
to promote the study of agriculture 
beyond the high school level. There 
is also offered a $500 scholarship for 
students studying in any field.

To be eligible for any of these 
scholarships, an applicant must be a 

co-op member or a son or daughter 
of a co-op member, or the manager or 
operator of a farm for a Swiss Valley 
Farms, Co. member, or a student 
whose family manages or operates a 
farm for a Swiss Valley Farms, Co. 
member at the time of submitting the 
scholarship application and when the 
cash awards are made.

Any high school graduate or any 
2006 college student who meets the 
qualifications is eligible to apply for 
a scholarship. However, is you have 
won a Swiss Valley Farms scholarship 
in the past, you are ineligible to win 

another.
The  applicant must be enrolled 

full-time in an accredited university, 
college or vocational-technical 
institution for a degree program or 
short-course program.

To get an application, contact 
Donna Metcalf at 563.468.6600 or 
simply ask the Swiss Valley Farms, Co. 
phone receptionist for an application. 
Or e-mail nancy.feeney@swissvalley.
com. All applications must be mailed 
back to Swiss Valley Farms, Co. by 
July 13th, 2007.


