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A Huge Priority

June Dairy Month is a great time 
for me to report on a meeting 
I recently attended at the 

Innovation Center for U.S. Dairy, 
whose motto is “Healthy People 
– Healthy Products – Healthy 
Planet.” This is a motto that all dairy 
producers should be on board with.

One of the Center’s most 
informative sessions dealt with how 
dairy companies and dairy producers 
should promote their products by 
using combined messages designed 
to sustain consumer confidence and 
also motivate purchases. Through 
the Innovation Center for U.S. 
Dairy Consumer Confidence, more 
than 1,700 milk and 1,000 cheese 
purchasers were tested to get their 
opinions on a variety of issues 
regarding dairy in today’s markets. 
Here are some of their findings.
	65% of consumers have very 

favorable feelings toward milk and 
more than 70% for cheese.
	Nearly 75% of consumers 

find that processors are fairly 
and honestly marketing healthy 
products.
	Food safety is a top 

consumer interest area. Consumers 
define safety to include both on-
farm practices and contamination 
issues. 
	51% of consumers agree 

that dairy products are properly 
tested, but many are neutral on 
this issue. This creates a large group 
whose opinions are more vulnerable 
to outside influences.
	70% of consumers are 

interested in animal care, which 
makes this an emerging caution area 
for the industry.
	Many consumers see job 

creation, giving back and responsible 
citizenship as standard business 
practices that are expected from the 
dairy industry.
	Many consumers connect 

innovation in operations with 
altering dairy’s wholesome, pure 
and natural appeal. Consumers are 
more likely to embrace innovation 
messaging that focuses on consumer 
benefits, such as extending shelf life 
and keeping milk cold.
	Mainstream consumers who 

judge the industry on environmental 
stewardship are positive; although a 
large number have no perception of 
dairy’s efforts to protect resources.

As you can see from this 
research, maintaining consumer 
confidence is key to the success of 
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How things have changed. It has not been too many 
years ago that everyone had some type of connection 
to a farm, where they could visit and see how farmers 

produce the food they eat or consume on a daily basis. 
If you were to ask a consumer of dairy products “Where 

does milk or cheese come from?” many consumers would tell 
you that they come from the grocery store or local convenience 
shop. Today, many of these consumers have never been on a dairy 
farm and do not understand what farming life and practices 
are all about. Consumers’ today are mainly concerned with the 
wholesomeness of the milk products they are consuming and if 
the product is produced humanely with safety in mind for both 
workers and livestock.

This is why the National Dairy F.A.R.M. Program™ is 
so important. F.A.R.M. is a nationwide, verifiable animal 
well-being program designed to demonstrate that U.S. milk 
producers are committed to the highest quality standards. 

Swiss Valley Farms is committed to using the Farmers 
Assuring Responsible Management (F.A.R.M.) program as 
a marketing tool. The program provides an opportunity to 

reassure consumers, food processers, retailers and restaurant 
chains that Swiss Valley Farms Cooperative members continue 
to provide excellent care for their animals. The end result will 
be more markets opening up for the co-op members’ milk.

“This program is an important part of educating consumers 
about where the milk they drink every day comes from and how 
well the animals are treated,” said Chris Hoeger, vice president 
of Procurement for Swiss Valley Farms. “This program allows 
the dairy industry to be proactive about telling consumers that 
we are doing the right things on the farms.” Chris went on to 
say it is important to educate consumers by participating in 
farm tours and breakfasts on the farm. “Let the town folks come 
on your farm and see how well your animals are treated.” 

All Swiss Valley field representatives were trained to 
conduct F.A.R.M. surveys and are currently conducting them 
in their areas. To date, over 25% of the milk pounds produced 
by our co-op members have already enrolled in the F.A.R.M. 
program. 

Swiss Valley member Mark Bischoff from Garnavillo, Iowa 
watched as his field rep, Lynne Melchert, conducted a F.A.R.M. 

By	Tim	Genthe,	Lab	Systems	and	Safety	Manager

Member	Surveys	Underway

f.A.r.M. ProgrAM iS ProACtiVe

Tim Genthe, 
on right in 
green shirt, 
is flanked by 
several Swiss 
Valley field 
reps during 
the F.A.R.M. 
survey 
training 
conducted 
last fall at 
the ISU dairy 
Farm in 
Ames.



page �                                  SWISS VALLEY FARMS DAirYMAn

Chocolate	milk	in		jeopardy?

WhY it’S iMPortAnt to StuDent nutrition

Celebrity chef Jamie Oliver has caused quite a stir in 
recent weeks on his show The Food Revolution by ac-
tively promoting the removal of flavored milk from 

the school cafeteria. And with some school districts, he has 
been successful in his campaign. In fact, the LA School District 
announced they are considering a ban, which has prompted 
increased attention to this issue. Citing health concerns, the 
Minneapolis public schools recently decided to drop chocolate 
milk as a lunch option in their public schools. 

Low-fat flavored milk helps students make a nutritious 
beverage choice.  Studies show that when flavored milk is 
offered in schools overall milk consumption increases – along 
with all the nutrients that go with it.  All milk contains a 
unique combination of nutrients important for growth and 
development, including three of the five “nutrients of concern” 
for which children have inadequate intakes. Flavored milk 
accounts for less than 3.5% of added sugar intake in children 
ages 6-12 and less than 2% in teens.

Offering choices with kid appeal continues to provide 
a positive product experience to 100 percent of our future 
consumers. At Midwest Dairy Association, we share in 
the belief that giving students the choice of both plain and 
chocolate milk is in the best interest of children, helping them 
to get the essential nutrients they need.

As a result, we have recently taken the following proactive 
steps to help ensure flavored milk stays in school cafeterias:

• Reaching out to key schools districts where decisions 
about flavored milk are under discussion, providing them 
science-based information and resources;

• Reaching out to processor partners with communication 
tools and resources they can use in their school milk bid 
negotiations;

• Monitoring online social media conversations 
surrounding flavored milk to gauge public sentiment;

• Providing positive chocolate milk messages to 
consumers via Midwest Dairy’s social media properties and 
encouraging dairy producers, processors and other supporters 
to do the same;

• Calling on third-party health and nutrition professional 
advocates in key markets and asking them to be ready should 
we need them as spokespeople; and

• Working proactively to pitch traditional media, 
particularly in markets where the prominence of this issue has 
been elevated.

We also encourage your help in these communication 
efforts, so that together, we are all speaking with a united voice 

about the valuable role of flavored milk in kids’ diets.  Please let 
us know if you hear from school districts in your area who are 
considering removing flavored milk.

Midwest Dairy has a variety of nutrition education 
information and resources, including downloadable handouts, 
available on our website. You can easily access this information 
from the Home page of midwestdairy.com or within the 
Nutrition and Health or Tools for Schools tabs, then click on 
the Flavored Milk link. You also can do a search on flavored 
milk to see the many resources and articles that are available. 
Follow us on Twitter @MidwestDairy and find us on Facebook 
at Midwest Dairy to see the types of positive dairy messages we 
are sharing with consumers and then reuse those same messages.  
For further assistance, please call Midwest Dairy’s Producer 
Service Center toll-free at 1-877-360-FARM (3276).

Helpful Websites and Links 
www.midwestdairy.com (Access flavored milk resources 

from the Home page, or the Flavored Milk link under the 
Nutrition & Health and Tools for Schools tabs) 

www.usdairy.com 
www.milkpep.org 
www.raiseyourhand4milk.com 
Washington Post article on Fairfax County schools in 

Virginia who brought back flavored milk to their menu:
http://www.washingtonpost.com/local/education/

chocolate-milk-stirs-controversy-in-schools/2011/04/07/
AF6QB6MD_story.html

American Dietetic Association news release on flavored 
milk support: http://www.eatright.org/Media/content.
aspx?id=11001&terms=flavored+milk 

Molly Pelzer is a registered 
dietitian and the Senior Vice 
President of Health and Wellness for 
Midwest Dairy Council, the nutrition 
education division of Midwest Dairy 
Association. The Council is dedicated 
to dairy nutrition research and 
education through the investment 
of more than 11,000 dairy farm 
families across 10 Midwestern states, 
and is committed to child health and 
wellness through Fuel Up to Play 60.

by	Molly	Pelzer	RD,	LD
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by	Nancy	Feeney

At	Hill-Ton	Holsteins

thiS fAMiLY KnoWS About hoLSteinS!

What can you say? Holsteins don’t run in the 
Hamilton family; they gallop!

Evidence of this can be found in Charlie 
Hamilton’s big win in this year’s Holstein USA national 
essay contest. This was followed up with the results of the 
2011 Hoard’s Dairyman Cow Judging Contest, where 
both Charlie and his mother Evie Hamilton placed high.

Charlie, 15, dairies with his dad and mom, John and 
Evie Hamilton of Hill-Ton Holsteins in Cuba City, Wis. 
Grandpa William Hamilton is retired, but still helps out 
in the dairy every day.

Charlie, who is a high school freshman with a 4.0 
GPA, entered the contest as part of his FFA class led 
by Jill Van Schyndle. Charlie was named a 2010 Young 
Distinguished Junior Member Finalist by Holstein 
Association USA. He is president of his 4-H club and 
secretary of both the FFA chapter and the Grant County 
Junior Holstein Association. He is very active on 4-H and 
FFA dairy judging teams. 

An avid speaker and writer, Charlie won the Holstein 
USA’s 2009 public speaking contest and took first place 
in this year’s on-line essay contest. The essay topic for 
the Intermediate Division was: Why do you believe milk 
quality is important to the cow, the dairy producer and 
the consumer? 

This topic was a natural for Charlie 
since his family picked up its 30-year 
Swiss Valley Farms milk quality award 
trophy at this winter’s district meetings. 
Charlie’s First Place essay contained 
thoughts such as these: “One of the 
most important factors that producing 
high quality milk does for the dairy 
industry is it helps the consumer trust 
the milk that is in the store. Consumer 
trust is the most important goal that 

anyone, in any profession, can reach because it helps 
raise demand and increased demand means higher prices. 
When buying dairy products, consumers want milk that 
will keep them healthy, so it is very important that we, as 
producers, can supply them with milk that has the highest 
quality possible. When producing food, this is extremely 
important, because one mistake can make many people 
fear dairy products, which would hurt our industry.”

In this year’s Hoard’s Dairyman Cow Judging 
Contest, Charlie’s selection of the Reserve Supreme 
Champion broke a first-place tie in the Junior Division 
at 490 points. 

In this same cow judging contest, Evie Hamilton 
placed second in the Senior Division with a score of 488. 
Evie was an honor student at Southwest Tech and holds a 
degree in agriculture production and services. 

The Hamilton’s 65 registered Holsteins average 
26,788 M, 1,053 F, and 783 P. They have received the 
Progressive Breeder of Registry Award from Holstein USA 
for the past 17 years and were honored with the Herd 
of Excellence Award by the national association in 2008. 
Evie, John, and Charlie have bred or developed over 40 
Excellent cows, 16 Gold Medal Dams, and over 20 cows 
with 200,000 lifetime.

John, Evie and Charlie Hamilton of 
Cuba City, Wis. love their Holsteins, 

which helps them place high in 
dairy contests.

by	Molly	Pelzer	RD,	LD
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�011 SChoLArShiP WinnerS

Once again, Swiss Valley Farms will hand out five agriculture scholarships and three scholarships for non-agriculture 
majors. This year’s scholarships were judged by Laura England, Executive Vice President of Communications for 
Mid-Atlantic Dairy Association in Pennsylvania. Laura says she received help on this project from her associate Jill 
Stankiewicz. This year, nearly 50 Swiss Valley Farms members applied for these scholarships. All of the graduating high 
school seniors received recognition for these scholarships at their awards ceremonies in May.

Let’s congratulate this year’s winners!

Jill Heinrich, Maquoketa, Iowa is the recipient of a $1,000 Swiss Valley Farms 
scholarship for an agriculture major. She is the daughter of Joe and Shelley Heinrich. A 
2010 graduate of Maquoketa High School, Jill just finished her freshman year at Iowa 
State University where she is pursuing a degree in Agricultural Biochemistry. “With the 
world’s population expected to increase from the present 6 billion to over 9 billion by 
the year 2050, it will be important that we work hard to find ways to increase our food 
production,” Jill wrote in her scholarship essay. 

Jill has been involved in 4-H for the past 10 years. While a member of the 2010 
State 4-H Council, Jill served as a mentor to younger members and helped to plan the 
2010 State 4-H Conference.  She has been in FFA since 2006 and in Girl Scouts since 
1998. Since 2006, Jill has volunteered at many events at the Iowa State Fair.

Growing up on her family’s dairy farm, Jill helped feed calves and milk cows. “In 
second grade, I was ‘Little Miss Dairymaid’ and as a sophomore I was the Alternate 
Dairy Princess of Jackson/Clinton County. I enjoyed talking with consumers and 
sharing stories about my family’s dairy operation.” 

Michael Bahl, Dubuque, Iowa is the recipient of a $1,000 Swiss Valley Farms 
scholarship for an agriculture major. Michael is the son of Martin and Linda Bahl and 
a 2011 graduate of Wahlert Catholic High School in Dubuque. He  will be attending 
Iowa State University in Ames this fall. He hopes to pursue studies that will eventually 
allow him to attend veterinary school.

“I have lived and worked on my family’s farm since I was old enough to hold a calf 
bottle. I began to milk cows at 11 and learned to love them for all they do. My job on 
the farm is to take care of our herd, to keep them healthy, clean and comfortable.”

Last summer, Michael worked with Knapp Guernseys as a herdsman and helped 
exhibit their elite herd of Guernseys across the nation in many dairy cattle shows.

He has been active in 4-H and the Dubuque County Dairy Quiz Bowl and Judging 
Teams and is a member of the Iowa Holstein Association and the Iowa Guernsey 
Association. Last summer, he was the captain of the Iowa Holstein Dairy Quiz Bowl 
Team. He is a member of the National Honor Society.

Jill Heinrich,  maquoketa, iowa

Michael Bahl,  dubuque, iowa

Swiss	Valley	Talent
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“My	main goal	is	to	be	a	part	of	the	next	generation	

to	help	feed the world,	improve	animal health	and	

productivity,	preserve	our	natural resources 
and	promote an industry that	runs	through	my	veins.”

---	Jessica Hammerand  	

Jessica Hammerand,  
epworth, iowa

Erica McComish, Shullsburg, Wis. received a $500 scholarship 
from Swiss Valley Farms for agriculture studies.  She is the daughter of 
Timothy and Kimberly McComish and a 2011 graduate of Darlington High 
School. Erica will be attending the University of Wisconsin in Platteville this 
fall where she will be studying Foreign Agronomy. 

A trip to Guatemala in 2005 inspired Erica to pursue this field. “Never 
have I seen so many people that were poor,” Erica wrote in her essay. “Never 
have I seen where cement blocks were called middle class homes. Never have 
I seen so many people, so many children, begging for money and laying in 
the streets with so little. This one experience changed my life and made me 
want to help others. I looked through many careers and finally decided that 
to become a Foreign Agronomist would be my best choice.”

While in high school, Erica was very active in FFA, on the local, state and 
national perspective. She also has a love of the Spanish language, which she 
knows will help her in her career choice. Erica has helped on her family farm 
over the years by feeding calves, mixing up proper feed rations, sanitizing 
equipment and helping out wherever she could. She is a member of the 
National Honor Society.

Jessica Hammerand, Epworth, Iowa received a $500 scholarship from Swiss 
Valley Farms for agriculture studies.  She is the daughter of Jeff and Tammy Hammerand 
and a 2010 graduate of Western Dubuque High School in Epworth. She just concluded 
her freshman year at Iowa State University in Ames, where she is studying Dairy 
Genetics/Medical Research.

“Food Science is a subject that has also piqued my interest and I will pursue options 
in this field,” she wrote. “My main goal is to be a part of the next generation to help feed 
the world, improve animal health and productivity, preserve our natural resources and 
promote an industry that runs through my veins.” 

Jessica was the 2010 Dubuque County Dairy Princess and is now a member of the 
ISU Dairy Science Club. Throughout high school, she was active in 4-H, Dairy Quiz 
Bowl, dairy showing and judging and the Iowa Junior Holsteins. She is a member of the 
National Honor Society. Jessica also won a $500 scholarship from The Insurance Center 
of Wisconsin and the WPS Health Insurance of Wisconsin.  

Erica McComish,  shullsburg, wisconsin
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Felecia Klostermann, New Vienna, Iowa is the recipient of a $500 scholarship 
for a non-agriculture major. Felicia is the son of John and Tracy Klostermann and is a 
2011 graduate of Western Dubuque High School in Epworth.

 In the fall, she will be a freshman at Clarke University in Dubuque where she will 
study elementary education. “I want to teach because I believe that every person needs 
the opportunity to make a better life for themselves,” Felicia wrote in her essay. “The 
most important education, besides college, is elementary schooling because it is the basis 
for all future education.”  Felicia hopes to someday go to a large city, like Chicago, and 
start a non-profit school for homeless children.

Felicia helps her family take care of the dairy cows and calves. “I milk cows every 
day.” She also helps with feeding calves and other outside chores. She is a member of the 
National Honor Society and SADD (Students Against Destructive Decisions.)

“The	most important education,	besides	college,	

is	elementary schooling	because	it	is	the	basis	

for all future education.”

---	Felecia Klostermann	

Ethan Knight, Strawberry Point, Iowa received a $500 scholarship from Swiss 
Valley Farms for agriculture studies.  He is the son of Bill and Lorri Knight and is a 
2011 graduate of Starmont High School in Arlington, Iowa. Ethan will be a freshman 
at Iowa State University where he plans to pursue a degree in Mechanical Engineering. 
“As an engineer, I would like to help out farmers by changing the design of tractors and 
other farm equipment so farmers are able to make repairs on their own machinery,” 
Ethan wrote. “Growing up on the farm, I have repaired many pieces of farm equipment 
and have encountered problems from designs that could be much more user-friendly. 
This could save farmers vast amounts of money on repair bills with less need to take 
equipment to a repair shop.”

Over the years, Ethan has created small businesses of his own. They include raising 
and selling sheep for five years, growing and marketing pumpkins for five years and raising 
and selling basset hound puppies for two years. “I have worked on my family’s farm all 
my life. I have done anything and everything on our dairy farm including milking cows, 
feeding livestock and field work.” He is a member of the National Honor Society.

Felecia Klostermann,  
new vienna, iowa

Ethan Knight,  
strawberry point, iowa

“I	would	like	to	help out farmers	by	

changing	the	design of tractors	so	

farmers	are	able	to	make repairs	on	

their	own	machinery”

---	Ethan Knight	
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Kellie Wagner, Monona, Iowa is the recipient of a $500 scholarship for 
a non-agriculture major. She is the daughter of Swiss Valley members Steven and 
Paula Wagner and is a 2010 graduate of MFL Mar Mac High School. Kellie just 
finished her freshman year at Loras College in Dubuque where she is pursuing a 
degree in Business/Accounting.

“I am proud to say that I have been involved in our family farm since I was a 
little girl. First I would just be able to do small jobs when my parents bundled me 
up so they could complete chores for the day. Now, I help with feeding livestock, 
driving tractor, small square bailing and chopping and helping milk cows so that 
my parents can put up good feed products that enable our cows to produce quality 
milk for Swiss Valley.”

She also has been employed for the past four years at in the office of Clayton 
County Recycling. 

In high school, Kellie was a member of the National Honor Society and the 
Straight “A” Honor Roll. She has also volunteered in numerous blood drives, races 
and food drives.

Cole Schlitzer, Dubuque, Iowa is also a recipient of a $500 Swiss Valley Farms 
scholarship for non-agriculture majors. Cole is the son of Swiss Valley members Mark 
and Twila Schlitzer and the grandson of Marvin and Barbara Schliltzer. He is a 2011 
graduate of Dubuque Hempstead High School. In the fall, Cole will be a freshman 
at Iowa State University where he will be studying Business Administration/Sports 
Management. In high school, Cole was active in football, basketball, swimming and 
tennis, as well as band and orchestra. He was also active in 4-H and was vice president 
of his club, Asbury Juliens. He was a Salvation Army Bell Ringer from 2007 to 2010. 

“I work on my family farm every day, whether it is milking, field work, repairs or 
other necessary jobs. My parents and grandparents have received quality awards from 
Swiss Valley for several years and I feel that I have contributed towards that by watching 
and listening to my dad to follow in his footsteps.”

“I help my family with farm tours they give every year to school kids and visitors. 
When I was younger, I helped promote dairy products through our local dairy promotion 
group as ‘Prince Farming’.”

Cole Schlitzer,  dubuque, iowa

Kellie Wagner,  monona, iowa

“I	 am	proud	 to	 say	 that	 I	 have	been	involved	 in	 our	

family farm	since	I	was	a	little	girl.” 

---	Kellie Wagner	
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iowa	ffa	president

DAn PASSeS on hiS PASSion for Ag

Excited, nervous, eager, and wonder are all words that 
were running through my head the night I was honored 
with the office of 2010-2011 Iowa State FFA President. 

I was excited to be serving 12,000 FFA members, nervous 
about taking on this large responsibility, eager to see our of-
ficer team grow as a team and as individuals, and I was full of 
wonder as to what this year would bring being away from our 
farm and my family. My role this year was a mentor; having an 
extra year of experience, I did my best to guide the officer team 
through our year.

This past year has blessed me with many experiences; from 
traveling across Iowa to traveling across the country, the people 
I have met, knowledge I have gained, and experiences I will 
never forget. Working on a farm alongside my father has taught 
me an important lesson – Passion.  Upon graduation, I will be 
returning home to my four-generation family dairy farm. 

After graduating high school, I had plans to go to Iowa 

State University to become an Agricultural Educator instead 
of a dairy farmer. I realized I had a passion for helping people, 
which sparked my interest in becoming an agricultural educa-
tor. February of my freshman year, I realized that you can take 
the kid out of the farm, but you can’t take the farm out of the 
kid. After being away, I realized my passion for being on the 
farm was greater than any other passion I had. Serving this past 
year has allowed me to spread this message about passion to 
12,000 Iowa FFA members. 

The word ‘success’ is difficult to define. I believe Will Rog-
ers said it best. “In order to be successful, it is just this simple. 
Know what you are doing, love what you are doing, and believe 
in what you are doing.” 

Telling others I plan on returning to dairy farming has re-
ceived many different responses ranging from “Good for you!” 
to “You’re an idiot.” I politely listened to one gentleman who 
spoke to me for half an hour about why I shouldn’t go back. I 

by	Dan	Venteicher,	2010-2011	Iowa	State	FFA	President

dan 
Venteicher, 
second from 
left, watches 
with the 
rest of the 
Iowa State 
FFA Officers 
as Iowa 
Governor 
Terry Branstad 
reads a 
proclamation.

Editor’s Note: Dan Venteicher, Swiss Valley Farms member from Edgewood, Iowa, just completed his year serving 
as Iowa State FFA President. Here, he wraps up his exciting year and shares his passion for dairying and returning to 
his home farm. Dan is the son of Richard and Donna Venteicher.
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Consumer Confidence___________Cont.	from		Pg.	2

the U.S. Dairy Industry. As always, the Center believes 
the anchor message regarding dairy products is: “Milk is 
a key food source of calcium, vitamin D and potassium, 
which are three nutrients essential to your health.” This 
is the nutritional message about dairy products that has 
stood the test of time for generations. 

The Center went on to say that this strong anchor 
message needs to be combined with one of several other 
key messages about dairy that are all designed to increase 
consumer confidence in our product.

Messages such as:
	Strict U.S. government standards ensure that all 

pasteurized milk is wholesome, safe and nutritious. All 
milk is strictly tested for antibiotics off the farm and at 
the processing plant. Any milk that tests positive cannot 
be sold to the public. 
	Animal care is one of the most important aspects 

of dairy farmers’ jobs because good cow care leads to high-
quality, wholesome milk that is used to make high quality 
cheese and other dairy products.
	Dairy producers take good care of the land they 

farm and raise their cows on. This land is also their home 
where they raise their families, too, and they want to keep 
it safe for future generations.

It is clear to me that dairy needs to promote its story 
more proactively and broadly to maintain consumer 
confidence. We need to drive positive awareness of the 
U.S. dairy industry and increase consumer demand by 
reinforcing industry’s commitment to deliver high-quality, 
safe and nutritious foods and ingredients in a way that is 
socially, economically and environmentally responsible. 

June Dairy Month is a good opportunity to conduct 
farm tours to share these messages with people who didn’t 
grow up on the farm.

have also listened to people tell me I am “wasting” my potential 
and “wasting” many opportunities by returning home. I dis-
agree. I am a firm believer that life is not only the opportunities 
that you take, but the opportunities that you make. I have the 
opportunity to be a part of a group of people that feeds the 
world – farmers. There is no greater honor.  

I have taken great pride this past year wherever I went to 
inform people about dairy farming. I am proud to be from a 
dairy farm, and even more proud to be returning to one. I hope 
those who read this take a great amount of pride in whatever 
they do. To be successful, it is as simple as Will Rogers said. 
Believe in what you are doing. 

This past year, I traveled to Washington D.C numerous 
times. Each time, I was proud to introduce myself as being 
born and raised on an Iowa dairy farm. Talking to legislators, 
senators and friends from across the country has allowed me 
to help spread the message of being from a family dairy farm. 
I hope the message I spread throughout D.C will be remem-
bered. However, it’s also up to us in Iowa to spread our message 
as well. 

This past year I’ve helped advocate for agricultural to 
counter against activist groups like The Humane Society of the 
United States and Mercy for Animals. Attending different con-
ferences has opened my eyes to the real agenda of these groups 

– destroying animal agriculture. I hope all farmers out there 
try to ‘advocate’ for the ag industry. If we don’t tell our story, 
someone else will.

There is not one word that could sum up this past year. I 
had the time of my life while receiving my American Degree, 
finding long, lost relatives in other states, making an impact 
on 12,000 FFA members as well as many other memories that 
would take too long to mention. I had the honor of meeting 
many wonderful people I will never forget. I have been blessed 
with a family that has supported me every step along this in-
credible journey. 

FFA has had a tremendous impact on my life, I credit who 
I am to it, my family and dairy farming. Take pride in what you 
do, wherever you go. Remember those who have helped you 
along the way. Above all, believe in what you are doing. Dairy 
farmers are among the hardest working groups on earth. They 
have pride and passion for their work, and they believe in what 
they are doing, which makes them truly happy. 

While others are taking a break or relaxing tonight, dairy 
farmers everywhere will be working to provide a quality product 
for consumers.  If you know a dairy farmer, please thank them 
for their hard work and dedication. If you are a dairy farmer, 
thank you for being amongst the most important people on 
earth. Remember, there is no such thing as ‘just a farmer.’

“I	am	proud	to	be	from	a	dairy farm,	and	even	more	proud	

to	be	returning to one.” 
---	Dan Venteicher	



Hosting a wine and cheese party this summer in celebration of June Dairy Month is a fun way to introduce your 
friends to new cheeses. See below for pairing suggestions sure to please your guests. Pairing suggestions are taken 
from www.cheesecupid.com.

It’s not too late to order these great cheeses for your next party!  Visit www.cheesecave.com today!

Swiss & Baby Swiss look great cubed 
on a party tray!  Their slightly bittersweet 
flavor and exceptionally creamy texture 
make these cheeses pair well with 
Chardonnay, Riesling, Merlot or Cabernet 

Nothing dresses up an event like a 
sophisticated wedge of Blue cheese on 
your hor d’oeuvres table.  This tangy and 
piquant cheese matches well with Cabernet 
Sauvignon, Pinot Noir and Syrah.

Don’t forget to feature the Cheddar.  
Always a party favorite, this cheese displays 
an earthy sharpness with a smooth finish, 
and goes well with Merlot, Pinot Gris or 
Zinfandel.

Want to make sure your party guests 
are having a “goud” time?  Make sure you 
feature some Gouda on that cheese tray!  
This cheese’s full-bodied flavor is really 
accentuated when paired with Chardonnay, 
Sauvignon Blanc or Champagne.
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June Dairy Month

CeLebrAte With CheeSe & Wine!
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Do you need a few new items in your summer 
wardrobe? How about a polo with the Swiss Valley Farms 
logo? Or a new cap and shirt to wear to the fair? How 
about a spring jacket? Why waste your time and gas 
driving to town when you can shop from home.

Whatever your style, the Swiss Valley Farms on-line 
merchandising store has it. The Swiss Valley Farms on-
line store promises an amazing selection of wearables and 
accessories from top name clothing brands. The store 
allows you to choose the style, size and color you prefer 
right from the comfort of your own home computer. All 
items come customized with an embroidered company 
logo–choose from Swiss Valley Farms, Rochester Cheese 
or The Caves of Faribault.  

Best of all, everything gets delivered right to your 
front door. To access the store, simply follow these 
instructions:

1. Visit www.swissvalley.com and click on the 
“Member” section of the site.

2. Click on the “Merchandise” tab.  Here you’ll find 
a link to the store.

3. Browse the easily categorized merchandise and 
select your favorite items.

4. Choose size, color, logo and quantity preferences.
5. Proceed to the secure checkout and enter your 

billing and shipping information.  You also have the 
option to create an account and save this information for 
future merchandise purchases.

Show your Swiss Valley pride!     
Log on to order your merchandise today!

G o  t o  w w w . s w i s s v a l l e y . c o m

on-Line CLothing Store DeLiVerS!



Somatic Cell Range -- Percentage  
listed is based on number of A 
Farms
0 - 100,000....................................................... 8 %
100,001 - 200,000..................................... 30%
200,001 - 300,000...................................... 26%
300,001 - 400,000...................................... 17%
400,001 - 500,000........................................ 10 %
500,001 and above................................... 9%
   

Chris Hoeger VP, Procurement
Eldridge, IA 52748       

Office 563.468.6628
Mobile 563.340.7943

Nancy Feeney Member Relations
3855 Manchester Dr • Bettendorf, IA 52722     

Office 563.468.6640
Mobile 563.320.4815

Tim Genthe Lab & Safety Manager
803 S. School St. • Cuba City, WI 53807       

Office 563.583.7669
Home 608.744.3515

Marv Thompson Raw Milk Sales
617 Monroe St. • Sparta, WI 54656       

Office 608.366.1770
Home 608.269.4850

Ron Brenner Field Supervisor
1817 Loomis St. • LaCrosse, WI 54603       

Office 608.366.1770
Home 608.781.5324

Thomas Tegeler Field Supervisor
1320 11/2 St. SW • Dyersville, IA 52040       

Office 563.583.7669
Home 563.875.2059

Randy Heisel
259 E. Lakeview Dr. • LaFarge, WI 54639       

Home 608.625.2045
Mobile 608.386.6681

Mike Howald 
7105 N. Freeport Rd. • Forreston, IL 61030       

Office 815.938.2651
Fax 815.938.9151

s w i s s  v a l l e y  f a r m s

fieLD PerSonneL & StAtS 
Field	Department	&	Procurement	Division	Directory During the Month of April,

these Swiss Valley Farms
 Members averaged below 100,000 for their  

Somatic Cell count.

ALDINGER, ROGER           88,000
BAUS, RON & MARY              80,000
BEACHY, NORMAN              66,000
BENNETT, JOHN & CHARLENE              72,000
BIERSCHENK, CARY & JENNIFER              82,000
BILL & LYNN VANDERHAM DAIRY LLC             69,000
BREUCKMAN, CHAD              58,000
BRIMEYER, DANIEL & DEB              89,000
BRIMEYER, DEREK              89,000
BROCKMEYER, PAUL              62,000
CAROLAN, KEVIN & DONNA              64,000
CLEMEN, DANIEL J.              98,000
DEAVER, MIKE              80,000
DREIER, RANDY D.              86,000
DUWE, LOREN              67,000
ELMHORST, MICHAEL & EVANGELINE         72,000
ESSER, RICHARD J.              97,000
FASSBENDER, PAUL G.          86,000
GIBRALTER FARMS LTD.              97,000
GILBERT, JOHN C.              97,000
GILBERTSON, LARRY                     74,000
GRAND CENTRAL JERSEYS LLC            99,000
HENDEL FARMS                       53,000
HODSON-DIRKSEN FARMS LLC       83,000
JOHNSON, DUANE A.              83,000
JOHNSON, ROY A.              83,000
KAUFFMANN, JERRY & STEPHANIE             90,000
KAUFFMANN, RICHARD  & LUANN             90,000
KETCHUM, ROBERT C & TERRI A     75,000
KLUESNER, LEO J. & JULIE              99,000
KRESS, GERALD              92,000
LAUFENBERG, KOTY J.                    72,000
MAIER, EUGENE H.              65,000
MAIER, JULIE K.              65,000
MARTIN, JOHN E.                  51,000
MARTIN, CHERYL & GLENN SCHMIDT              59,000
MEIER, BRIAN            76,000
MEIER, CHERYL           76,000
MEIER, MIKE           76,000
MILLER, MERLYN W.               81,000
MILLS, JAKE                 52,000
MILNES, THOMAS              82,000
NIMTZ, JEFF S.              97,000
NIMTZ, JULIE M.             97,000
NOLT, WESLEY           66,000
PAYNE, DUSTIN J.           85,000
PETERSON, PER K.                   54,000
PFISTER, P. SHELDON  96,000
RUNDE PLEASANT VIEW DAIRY  96,000
SCHAEFER, JEFFREY G.           68,000
SCHAEFER, KURT           68,000
SCHAEFER, SUSAN           68,000
SCHUMACHER, ALLAN          85,000
SCHUMACHER, JOYCE          85,000
SCHUMACHER, RICKY          85,000
SCHUMACHER, PAUL  & JENNIFER       87,000
SCHUSTER, CHRIS             91,000

Kara Koopmann
6142 Roller Coaster Rd. • Epworth, IA 52045       

Plant 563.583.7669
Home 563.876.3900

Roger Lenius
319 9th St. • Waverly, IA 50677       

Office 319.352.5463
Home 319.352.5015

Ken Ley
225 S. Clifton • Livingston, WI 53554      

Plant 608.348.3932
Home 608.943.6240

Lynne Melchert
117 Culver Rd. NE • Hopkinton, IA 52237       

Office 563.926.2363
Home 563.926.2794

Jim Murphy
430 Linden • West Union, IA 52175       

Office 563.422.5789
Mobile 563.380.0393

Jim Schmitz
304 Dale Dr. • Montfort, WI 53569       

Office 608.943.1172
Cell 563.599.2400

Cheryl Zablocki-Wagner
W 1919 Hofa Park Dr. • Seymour, WI 54165       

Office 920.822.2933
Mobile 563.663.1306

Bob Zielsdorf
309 North St. • Sparta, WI 54656       

Office 608.366.1770
Home 608.269.5452
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S w i s s  V a l l e y  G a l s  F a l l  M e e t i n g s

KEVIN BERGDOLL
Watertown, Wis.

BICKFORD FARMS INC. #1
Ridgeway, Wis.

MARK ROBERTS
Shullsburg, Wis.

SARGENT FARMS LLC
Shullsburg, Wis.

welcome
neW SWiSS VALLeY fArMS MeMberS

Members who would like to get their milk test 
results can call our toll free number:

800.397.7669
Our Dubuque Procurement office is staffed 

with real people (no recordings) on Monday 
through Friday 7:30 a.m. to 4:30 p.m. and on 
Saturday from 8:00 a.m. to 12:00 Noon.

rapid milk
teSt reSuLtS

SCHUSTER, LEONARD              91,000
SCHUSTER, RONALD              91,000
SELKE, WALTER           94,000
SELKE, WILLIAM              94,000
SIEGLE, SANDRA SCHREMPP              78,000
SIEGLE, STEVEN D.              78,000
STRIEF FARMS INC              92,000
VALLEY VIEW DAIRY INC           81,000
VANDER WAL, BRUCE          78,000
VOGEL, REBECCA              77,000
WESTHOFF, NICHOLAS & JESSIE              80,000
YODER, LEIGHTON           60,000

Future Milk Contracting is open to Swiss Valley Farms 
members only. As of April 1, all futures’ contracts are made 
directly through Blimling and Associates. To contract milk, 
call the offices of Blimling and Associates at 1-800-945-8891 
and give them your farm number to get the process started. 
Through Blimling, you will have access to live market pricing 
and your contracting window will be larger.

You may contract milk from:
• 8:30 a.m. to 3 p.m. Monday-Thursday CST and 

8:30 to 1 p.m. Friday CST for the Class III-based program.
• 9:05 a.m. to 1 p.m. Monday-Friday CST for Total 

Price Contracts (this includes Producer Price Contracts) and 
Options-based contracts.

For more details on Forward Fixed Price Milk 
Contracting, Swiss Valley members can log on to the 
members-only section of www.swissvalley.com. 

Future Milk Contracts 
Are Now Made 

Through Blimling Office
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f.a.r.m. Program
____Cont.	from		Pg.	3

survey on his operation. Mark participated in the program because 
he thinks it is a good idea. He has been dairying for 18 years and 
currently milks 85 Holsteins. He also has a pen of 15 dry cows as 
well as 115 replacement heifers. “It was pretty painless and pretty 
simple,” he said. Since every confinement pen for all animals on 
the farm must be surveyed, Mark said Lynne had more work to do 
than he did. 

Lee Pattison has been in dairy farming for 33 years and 
currently operates a 700-cow dairy, also in Garnavillo. Lynne also 
conducted a F.A.R.M. survey on his cows. “I don’t go out on a lot 
of other farms,” Lee said. “I just figure everyone is running their 
farm like we do here, but maybe they don’t. It doesn’t hurt to be a 
little proactive instead of waiting until issues come up.”  He said 
he was pretty comfortable with most of the survey. “Since we milk 
out of eight different pens, there was a lot of work for Lynne to 
do.”

Participating in the F.A.R.M. program will strengthen consumer 
awareness of the value of Swiss Valley Farms dairy products in the 
market place. Your co-op will be announcing to everyone that our 
members care about the well-being of their animals and the quality 
of their milk. Any dairy that participates in the program will be 
provided training material that includes a comprehensive animal 
care resource manual and other educational materials. 

If you would like to learn more about this marketing tool, 
you may look for information on the National Milk Producers 
Federation (NMPF) website at www.nationaldairyfarm.com or 
call your Swiss Valley Farms Field Representative to set up an on-
farm survey.



be A PArt of the big 
PiCture . . .
SubMit A Photo 
to the �01� SWiSS 
VALLeY CALenDAr 
ConteSt

S W I S S  V A L L E Y  F A R M S  C O O P E R A T I V E

Dairyman
Your copy of

Post Office Box 4493
Davenport, IA 52808

Address Service Requested

PRSRT STD
U.S. POSTAGE

PAID
Permit No. 141
Davenport, IA

Swiss Valley members, it’s time to get 
serious about taking photos to submit for the 
2012 Swiss Valley Farms Calendar. 

There’s no time like summer time to take 
great photos of fun on the farm. Just think 
of all the wonderful opportunites that will be 
coming your way in the next three months. 

Fairs, cow shows, haymaking, gardening, 
breed picnics, you name it!  You get the idea. 
So now, get the picture!

Check out last month’s Dairyman issue 
for all the details. Deadline to enter photos is 
Sept. 30.

Get those cameras clicking!


