
F E B R U A R Y  2 0 1 0A P R I L  2 0 1 3N O V E M B E R  2 0 1 3

Take a look aT The 
winning Calendar PhoTos



Farmers could teach the world a 
lesson on how to help each other out 
in times of woe. If any farmer in the 
county is injured or ill during harvest 
time, his or her fields are suddenly full 
of neighbors who have come over to 
help bring in the crops. It is simply 
how things are handled in America. 
Farmers look after each other.

Your co-op field staff is there all 
year long to help you, too. Your field 
rep is often the first to spot signs 
of trouble in your dairy operation. 
Maybe a lab count doesn’t look right 
or your SCC spikes. Your field rep 
will see this first and get on the phone 
to let you know about this right 
away. Soon, your rep is on your farm, 
checking out what could be causing 
this disruption in the successful flow 
of your dairy operation. They are 
trained to locate the potential trouble 
areas and offer helpful suggestions 
that can set you on the right path.

Field reps are often a member’s 
first line of communication with the 
co-op. They can get important co-
op related news to you first or let 
you know of a new service. They can 
help you get a new assignment set 
up on your milk check or help you 
get set up to have lab counts texted 
to you. They can get a personal pin 
number for you so you can log into 
Swiss Valley’s member-only website 
and view your dairy’s check history 
and lab information. They can answer 
many of your questions. If they don’t 
know the answer to a question, they 
know where to go to get an answer 
and get it back to you.

I’m certain you all could think 
of numerous other occasions where 
your field rep has gone the extra mile 
to help you and your operation. Every 
member’s situation is different and 
every member values certain services 
over others. 

I hope you believe as I do that 
the Swiss Valley Farms field reps are 
a huge PLUS to the members of this 
cooperative. Fields reps like ours are 
not always available at all dairy co-
ops or cheese plants and certainly 
offer value-added services to the 
members. Think how much you, as a 
Swiss Valley member, would miss the 
service and advice of your area field 
rep. 

Since November is the traditional 
month to offer thanks, I want to say 
“Thank you” to our field rep staff for 
all they do for Swiss Valley Farms and 
its members. Keep up the good work!  

CEO Don Boelens     

Published Monthly by:
swiss Valley Farms 

Cooperative
P.O. Box 4493 

Davenport, IA 52808

563.468.6600             FAX 563.468.6616 

www.swissvalley.com

nancy Feeney
Editor/ Member Relations Mgr.

Swiss Valley Farms, Co. will produce, 
distribute and sell value-added, quality 
products for our:

Customers & Consumers
Owner/Members
Workforce

Swiss Valley Board Officers
Chair
Pam Bolin.................................................Clarksville, IA
Vice Chair
Randy Schaefer...................................Blue Grass, IA
Assistant Secretary
Donald Berlage....................................Elizabeth, IL
Assistant Treasurer
Francis Leibfried.................................Cuba City, WI

swiss Valley directors
Loyde M. Beers......................................Eastman, WI
Jeff Berg...................................................LaCrosse, WI
Dan Duitscher.................................................Rolfe, IA
Dale Humpal.........................................Ridgeway, IA
Richard Kauffmann...................................Farley, IA
Steve Klug...................................Spring Grove, MN
G. Joe Lyon..................................................Toledo, IA
Tom Oberhaus....................................Waukesha, WI
Patrick Schroeder...............................Lancaster, WI
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  by Don Boelens
reasons to Be Thankful 
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reasons to Be Thankful effectively Using risk Management

Q.   what should you and your lender 
know about lgM-dairy?

LGM-Dairy is an insurance policy that guarantees the 
difference between the milk price (Class III on CME) and 
corn and soybean meal prices (CBOT). It is designed and 
underwritten by the USDA’s Risk Management Agency (RMA). 
Essentially, it is backed by the full faith of the government, just 
like crop insurance is for corn and other crops.

Buying a policy is a way to guarantee cash flow for up to 
10 months. It is a floor price for revenue but does not put a cap 
on revenues. Therefore, the LGM policy can help you and your 
banker plan a minimum cash flow for your operation.

LGM-Dairy is available until government subsidy money 
runs out. $10 million in subsidy was available on October 25th. 
LGM-Dairy will be able to be purchased again on Nov. 22, 
2013. At the current rate of subsidy money usage, it is expected 
to be available for the next several months.

LGM-Dairy insures the potential changes in milk prices 
and feed prices. For example, if the price of milk (Class III) goes 
up and feed goes down, you will not get an indemnity payment. 
If milk prices go down and feed prices go up, you will get a 
payment depending on how big a deductible you used.

LGM-Dairy is very similar to using options. LGM-Dairy 
is like buying a milk ‘put’, a corn ‘call’ and a soybean meal 
‘call’. If you compare buying these options to LGM-Dairy, 
the insurance policy can be as much as $.60/cwt cheaper (zero 
deductible). The difference is LGM-Dairy is subsidized if you 
purchase a policy covering two or more months. The subsidies 
range from 18% for the zero deductible to 50% for the $1.10 
deductible. If you purchase a policy that includes all 10 months 
at a zero deductible, generally it will be significantly cheaper 
than purchasing options over that same 10-month period.

LGM-Dairy averages the indemnities for each month, 
unlike the options. The policy averages each of the months’ 
gains and losses when determining if an indemnity is paid and 
how much is paid. Be sure to understand how the premium and 
coverage changes based on the duration of the policy and the 
deductible.

Besides choosing the deductible and the months covered, 
you can design your own feed plan. For every 1,000 cwt’s of 

milk, LGM-Dairy allows you to manage the risk of 130 to 
1,361 bushels of corn. For the same 1,000 cwt’s of milk, you 
can include between .805 to 13 tons of soybean meal.
 Q.  why would i use lgM-dairy?

You can manage your risks for up to 10 months. That 
means you can cover the first six months, the last three months 
or any months you need protection. This flexibility allows you 
to manage short term or long term. It is easier to buy LGM than 
to buy options, especially in the far out months. Sometimes the 
lack of liquidity at the CME makes it difficult to buy options in 
the deferred months. If you look at buying options, the bid/ask 
spread can be a little wide.

Your banker would have no worries about borrowing to 
meet margin calls in a hedge account. The premium for an LGM 
policy is a known expense and is due at the end of the coverage 
period. For example, a policy purchased on Feb. 22, 2013, will 
have the premium due in February 2014. This due date is even 
for policies that only have a few months covered.

You can monitor the policy after the purchase and you can 
share this information with your lender. Simply go to Dr. Brian 
Gould’s website: (http://future.aae.wisc.edu/lgm_analyzer ) or 
our website (http://www.dairygrossmargin.com/ ) and click on 
“Premium Estimator”. Enter your existing policy—month(s) 
purchased, amount of milk covered and amount of corn and 
meal covered. As the policy progresses, the site will tell you the 
potential for an indemnity.
Q.   when would i not use lgM-dairy?

When you develop a marketing plan, it may make sense to 
sell a portion of your milk on a cash contract or futures contract 
because the profit margin is attractive. One of the marketing 
ideas I like is to sell one-third of your milk with contracts or 
futures and use LGM-Dairy or options on one-third of your 
production. If the market goes up, you only have one-third of 
your milk sold. If the milk goes down, you have two-thirds of 
your milk protected.

Ron Mortensen is principal of Dairy Gross Margin, LLC, an agency 
that specializes in LGM-Dairy products, and owner of Advantage 
Strategies, Ltd., a commodity trading advisor. Contact him at ron@
dairygrossmargin.com or visit  www.dairygrossmargin.com.

Dairy Gross Margin insurance is designed to protect your dairy operation from price changes in three 
components – corn, protein and milk. It is a long-term planning tool that dairy producers might want to explore. 
The Q & A below from Ron Mortensen of Dairy Gross Margin, LLC may be useful to you in your 2014 planning.



1) Why do you want to serve on the SVF Board?
I would like to serve on the Swiss Valley Farms Board 

in order to make sure Swiss Valley Cooperative remains 
strong on quality standards and keeps its reputation for 
quality products.  I would like to keep working for SVF 
members in Western Wisconsin and be a voice for smaller 
dairy farms.

2) Why are you a SVF member?
I am a Swiss Valley Farms member because my Dad 

was a member for many years, and I took over for him.  
He was always proud of his membership and took great 
pride in maintaining quality milk that provided quality 
products for Swiss Valley.  There has never been another 

co-op that I have wished to be part of, and Swiss Valley 
continues to inspire me to do better and maintain quality 
milk.  Swiss Valley continues to be a good, solid, member-
owned cooperative.

3) What direction do you see the cooperative heading 
in the next 3 to 5 years?

I see the cooperative heading in the right direction by 
working on new and different kinds of specialty cheese.  I 
also see SVF continuing their good marketing program 
by promoting our high quality products, and getting new 
business, even in a highly competitive market.

Nominations for the third and final At-Large Director position were taken at the March 
Swiss Valley Farms District Rep meeting. This summer, the Board submitted questions 
to these candidates and their answers are on these pages. Co-op members will cast their 

votes for this At-Large Director position at the 2013 district meetings in December. Results of 
the election will be tabulated at the next Board meeting after the last district meeting is held and 
then announced to the membership. 

Jeff Berg,    LaCrosse, Wis.

Wife – Johanna 
Children – Carlie, 22; Britany, 20; Aaron, 18, & 
Macey, 17

Jeff started dairying on the home farm right out of high 
school with his parents, Ernest and Helen. Today, he milks 
60 Holsteins in a robotic parlor on his 160-acre farm south 
of LaCrosse, Wis. At the 2010 winter district meetings, Jeff 
was elected as the new director for District 16. Following a 
consolidation and remapping of the district boundaries by 
the Board in 2011, Jeff shares the director responsibilities in 
District 3 with Loyde Beers of Eastman, Wis.
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at-large Candidates answer Questions

 (ARTICLE CONTINUES ON  PAGE 6) 



1) Why do you want to serve on the SVF Board?
I would like the opportunity to serve on the Swiss 

Valley Farms board because it is important to our family 
operation and all Swiss Valley Farms members that Swiss 
Valley remains a financially strong co-op.

2) Why are you a SVF member?
I am proud to be a Swiss Valley member because I 

believe in the farm cooperative system. As a co-op, we are 
able to produce and manufacture value-added products 
from our milk. As a Swiss Valley member, I believe the 
co-op offers many programs that benefit our operation in 
many ways. My family and I have been a member of Swiss 
Valley since the co-op was begun as Mississippi Valley 
Milk Producers Association. 

3) What direction do you see the cooperative heading 
in the next 3 to 5 years?

I would like to see Swiss Valley Farms remain in a 
strong financial condition in the next 3 to 5 years. It is very 
important to its members that the patronage dividends 
are paid out in a timely matter. The Swiss Valley co-op 
needs to be prepared for the ever-changing dairy industry. 
If the opportunity arises to expand our business, we need 
to have the financial resources that will allow us to grow 
our business to increase profits for the co-op.

4) Where is the 
dairy industry 
in the Midwest 
going to be in 
the next 3- 5 
years?

I believe 
milk production in the Midwest in the next 3-5 years 
will hold steady or possibly increase. Unfortunately, I 
believe the number of dairy farmers will decrease but the 
remaining farms will get larger. Dairy farmers will have 
more government regulations to operate their dairy farm. 
Dairy farmers need to continue to have strong alliances 
with their local and federal legislators. Also, we need to 
be proactive against environmentalists that are trying to 
harm the dairy industry.

5) How can Swiss Valley Farms better serve the 
membership?

I would like to see Swiss Valley Farms continuing to 
develop new products and increase the market share of 
our existing products. In the long run, this would help 
Swiss Valley Farms have more profitable years that in turn 
benefit us, the members.

6) Why are you part of the dairy industry?
I’m part of the dairy industry because it is very 

rewarding to be able to produce a high quality food 

keith Blake, Davenport, Iowa

Wife – Colette         
Daughter – Caroline, 19 

Keith began dairying with his parents, Kris and Delores Blake, and brothers 
Roger and Randy in the family corporation, KrisDel Farms. Thirty-five years 
later, he and Roger run the 190-cow dairy on 750 acres on the north side of 
Davenport, Iowa. Keith is a graduate of Hawkeye Institute of Technology with 
a two-year degree in Farm Management. He has served as a Swiss Valley Farms 
District Representative for many years and was an active participant in Swiss 
Valley’s Young Cooperator program.
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4) Where is the dairy industry in the Midwest going to 
be in the next 3- 5 years?

If I knew that I'd be a millionaire!!  Seriously, though, 
I see farms being more and more efficient as modern 
technology keeps progressing. I see the industry export 
markets growing.

I see us, the dairy farmers, having to educate the public/
consumers more and more about how our dairy products 
are produced. And I also see us making every effort to 
ensure that our products continue to be made with the 
high quality expected for safe human consumption.

 

5) How can Swiss Valley Farms better serve the 
membership?

Swiss Valley Farms can better serve the membership by 
keeping members informed on the state of the company, 
to continue working hard to increase our client base, and 
to keep encouraging all members to produce high quality 
milk.

6) Why are you part of the dairy industry?
I have been part of the dairy industry all my life, as I 

grew up on a dairy farm with my six brothers and sisters. 

I grew to love taking care of the animals and working the 
fields. Out of all of my siblings, I was the only one who 
expressed an interest in the farm. When my Dad began 
to make improvements on the farm, I gradually started 
taking it over. I continued to improve the herd and the 
facilities and have been able to raise my children on this 
farm, allowing me to teach them responsibility and hard 
work.

7) What contributions can you bring to SVF Board of 
Directors?

I have lived on this dairy farm my whole life, and have 
been running it myself the last 30 years, being a Swiss 
Valley member that entire time. I have experienced the 
highs and lows, all with Swiss Valley. I have great pride in 
this company because of their high quality standards and 
the way they make decisions based on what's best for the 
members. I would like to continue to be part of making 
sure Swiss Valley Farms continues this high standard, 
and I would also like to be able to promote and educate 
consumers on Swiss Valley and the dairy industry as a 
whole.

product for the consumer. Over the years, I have found 
that it is very important to be involved in promoting our 
product and telling our story. In our operation, we do this 
by giving tours to school age children and adult groups. 
I also feel that it is very important to be involved in the 
policy-making decisions for the dairy industry.

7) What contributions can you bring to SVF Board of 
Directors?

As the dairy industry changes on a yearly basis, 
Swiss Valley members need to depend on the board of 
directors to make important decisions that will affect us, 
Swiss Valley members. If I’m elected to the board, my 

leadership skills, knowledge and resources will make me a 
productive board member. I have served as president on 
our local county Farm Bureau board, Vice Chair for the 
National Young Cooperator Advisory Council and several 
state committees, which have given me insight on how 
boards are run and how important it is to serve on a board 
such as Swiss Valley’s.

Jeff Berg’s responses  ____ Cont.

keith Blake’s responses  ____ Cont.
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here are the winning 2014 Calendar Photos  

We hope you will enjoy your 2014 Swiss Valley 
Farms calendar -- “Farming . . . It’s How I want 
to Live!” -- when you receive it in December. All 

of the entries were a joy to behold! As usual, Swiss Valley Farms 
Corporate employees were asked to vote on their favorite 
photos. The First Place photo graces this month’s cover. All of 
the winning photos are on this page. Congratulations to the 

winners! 
Please continue to keep your eye out for great photographic 

moments on your dairy throughout the coming year. Every 
season offers photo worthy moments on the farm. Use your 
imagination and capture some dairy farm magic with your 
camera.

 3 rd

 2nd

 1st

Second Place: Melanie Junk picked up a Second Place 
win with this photo of her son Keaton with his dairy-friendly 
snowman on her farm in Epworth, Iowa. 

Honorable Mention: John Burmester received an 
Honorable Mention for this photo of his great niece, 
Geneva Carlson, as she makes friends with a Jersey calf on 
his dairy in Kirkland, Ill.

First Place: Brenda Akins of Forreston, Ill. took First Place 
with this lovely photo of the beginning of fall on her dairy 
farm.

Third Place: Jill Paisley picked up a Third Place 
with a photo she took of her young son Owen 
and his grandpa Jim Brimeyer on Jim’s dairy in 
Holy Cross, Iowa.
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inViTaTions are in The Mail!

Yes, December is just around the corner and that 
means co-op district meetings. So before your December 
gets all booked up, flip your calendar over and mark down 
the correct date, time and location of your Swiss Valley 
Farms annual district meeting. The schedule is on the 
next page. Several meeting locations have changed from 
last year, so be sure to double check to make a note of this. 

Above is the most recent Swiss Valley Farms district 
map. All the individual district invitations and return 
reservation postcards were mailed out Nov. 1. Be sure to 
fill out your reservation card and mail it back. 

Your co-op district meeting is where you have the 
opportunity to meet your co-op CEO Don Boelens and 
get up-to-date financial information on Swiss Valley 
Farms. 

You also want to attend your winter district meeting 
so that you may cast your vote for the third At-Large 
Director. Turn to Pg. 4 of this issue to read questions and 
answers from the two candidates seeking this position.

See you at your district meeting!

Be sure you make a note of your 
district meeting date and location

PAT SCHROEDER 

DONALD BERLAGE

RICHARD KAUFFMANN

RANDY SCHAEFER

G. JOE LYON

LOYDE BEERS/
JEFF BERG

STEVE KLUG

DALE HUMPAL

PAM BOLIN

THOMAS OBERHAUS

1

2

4

5

6

3

7

8

9

10

AT-LARGE DIRECTORS
FRANCIS LEIBFRIED
DAN DUITSCHER
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inViTaTions are in The Mail!
Noon 

Dist. 5 – Randy Schaefer
Durant Community Center

Durant, IA   

7:30 p.m.  
Dist. 4 – Rick Kauffmann

Farley Memorial Hall 
Farley, IA

Noon 
Dist. 6 – G. Joe Lyon 

Reinig Center 
Toledo, IA 

Noon 
Dist. 3 – 

Loyde Beers & Jeff Berg
VFW Hall

Viroqua, WI

7:30 p.m.
 Dist. 1 –

Pat Schroeder & Francis Leibfried 
  The Silent Woman

Fennimore, WI
Noon 

Dist. 2 –  Donald Berlage
Wheel Inn Restaurant

Shullsburg, WI

Noon 
Dist. 9 – 

Pam Bolin & Dan Duitscher
Waverly Civic Center

Waverly, IA

 8:00 p.m.
Dist. 7– Steve Klug

Good Times Restaurant
Caledonia, MN 

Noon 
Dist. 8 – Dale Humpal

Community Presbyterian Church
Postville, IA   

This year’s 
At-Large Director candidates:
Keith Blake, Davenport, Iowa

Jeff Berg, LaCrosse, Wis.

Noon 
Dist. 10 – Tom Oberhaus 

Plattdeutscher Hall
Watertown, WI
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plan now to attend your

2013 disTriCT MeeTings

district director election

Attend your district meeting to vote 
for the third At-Large Director.district director election
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Raising Beef -- 
It’s More Sustainable Than You Think

Myth: Raising Beef Isn’t Sustainable.

The Facts:  To the beef community, sustainability 
means balancing environmental responsibility, social diligence 
and economic opportunity while meeting the growing global 
demand for beef.  Improving the sustainability of beef is of 
the utmost importance to the cattlemen and women and dairy 
producers who are working to ensure the longevity of the 
industry and to continually improve how beef is responsibly 
raised. 

The beef industry completed a first-of-its-kind life cycle 
assessment (LCA) — certified by NSF International, an 
independent, accredited organization that tests, audits and 
certifies products and systems. This LCA provides benchmarks 
on economic, environmental and social contributions in the 
United States and a roadmap for the journey toward more 
sustainable beef.  After two years of data collection and research, 
the beef community has proven it’s on the right path forward 
with a 7 percent improvement in environmental and social 
sustainability from 2005 to 2011.

This research examined the sustainability of the entire beef 
supply chain from pasture to plate and beyond, also examining 
the impact of food waste on sustainability. Innovation and 
enhancements in management and practices have led to some 
major improvements in sustainability, such as:
 32 percent reduction in occupational illnesses and  

 accidents
	10 percent improvement in water quality
	7 percent reduction in landfill contributions
	3 percent reduction in water use
	2 percent reduction in resource consumption    

 and energy use
	2 percent reduction in greenhouse gas emissions

Cow-calf Operations, Feedlots and Feed Production
From 2005 to 2011, improvements in crop yields, 

machinery technology, irrigation techniques, fertilizer 
management, nutrition and animal performance have resulted 
in lowering the environmental footprint of the beef production 
process and improving on-farm sustainability. Increased 
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Raising Beef -- 
It’s More Sustainable Than You Think

adoption of Beef Quality 
Assurance protocols and other 
industry-led animal handling 
programs have improved our 
social sustainability. As greater 
efficiencies in crop production 
and animal handling become 
available, on-farm sustainability 
will continue to improve.

Consumers also have 
opportunities to contribute 
to more sustainable beef, 
and together with the beef 
community, can make 
continuous improvements of 
their own. According to a report 
from the Food and Agriculture 
Organization of the United 
Nations (FAO), approximately 
one-third of all food produced 
for human consumption in the 
world is lost or wasted.

According to the United 
States Department of Agriculture 
(USDA), beef is one of the least 
wasted commodities, with 20 
percent spoiled or not eaten at the 
consumer level. Consumers can 
help reduce the environmental 
fingerprint of the beef industry 
up to 10 percent by cutting plate 
waste and spoilage in half and 
by upgrading to energy-efficient 
appliances.

To learn more about research 
into beef production issues: go 
to: http://factsaboutbeef.com/
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We’re always looking
 for good farmers.

•Stable Organic Premium
•Veterinarian & 
   Agronomic Support
•Transition Assistance
•Feed & Forage Sourcing

Contact our Farmer Hotline today! 
(888) 809-9297 • www.farmers.coop

Swiss Valley Farms is pleased to celebrate its 20th 
anniversary of offering scholarships to its co-
op members and their children. The scholarship 

program was begun by the Board of Directors in 1993 
with two $500 scholarships offered to full-time students 
studying “in an agriculture-oriented occupational field.”  

Over the past two decades, the Board has expanded 
the program to keep up with the needs of its members. 
Recognizing that not every member of a farm family will 
want or even be able to return to work on the farm, in 
2000 the Board added a $500 scholarship for a student 
majoring in non-agriculture-related fields. Since then, 
more scholarships have been added. In 2005, two $1,000 
scholarships were added to the ag major group. Then two 
more $500 scholarships were added to the any major 
category in order to assist even more co-op members.

All of the funds for the ag scholarships are pulled from 
Wisconsin unclaimed ag equity monies. The Federated 

Youth Foundation 
of the Wisconsin 
C o o p e r a t i v e 
Network releases 
funds from this 
account solely for 
the use of students working on agriculture-related degrees. 

To guarantee impartiality when scholarships are 
judged, the co-op seeks out dairy industry-related 
professionals from the east or west coast areas. These 
are people who are familiar with the dairy industry and 
agriculture, but have no reason to be acquainted with any 
of our co-op members. 

The 2014 Swiss Valley Farms Scholarship application 
can be downloaded online at: swissvalley.com under 
“member” then “Procurement” then “member benefits.” 

Good luck to our students!

2014 Swiss Valley Scholarship 
Applications Now Available

where Can i Buy swiss Valley Farms Cheeses?

who is eligible to apply 
for a swiss Valley Farms 

scholarship?
Any current Swiss Valley Farms members and/or their children 

who will be attending college or technical school full-time next fall 
is eligible to apply for one of Swiss Valley Farms eight scholarships. 
You must be a Swiss Valley Farms member at the time of submitting 
an application as well as when the cash scholarship awards are made. 
Scholarship checks are written at the conclusion of the upcoming fall 
semester after the winners have submitted a grade report to the co-op, 
which serves as proof of college attendance. All scholarship checks 
are jointly made out to the student and also the college or technical 
school that student is attending.

If you have received one of these co-op scholarships in the past, 
you are ineligible to apply again.

20 Years of Co-op scholarships! 
Swiss Valley Celebrates . . .



Specializing in
Livestock Gross Margin for Dairy

Insurance
Dairy Gross Margin, LLC

Ron Mortensen 515-570-5265
Steve Nicklaus 515-851-0137
Marv Carlson 712-240-8395

www.dairygrossmargin.com
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The Holidays are fast approaching! Family and friends will be visiting! Here’s how to get 
some of that excellent Swiss Valley Farms cheese on your dinner table.

1. The Luana, Iowa cheese plant operates a cheese store in the front of the office. A wide variety of cheeses 
are available, including the newest members of the Swiss Valley cheese family -- naturally smoked Swiss and Baby 
Swiss. You can also purchase award-winning Baby Swiss wheels, Swiss chunks, cream cheese, cheese curds and other 
cheeses from Caves of Faribault, Mindoro Blue cheese wedges, and smoked Gouda and regular Gouda. Phone 563-
539-7201.

2. A variety of Swiss Valley Farms packaged cheeses are available at the co-op’s Procurement Office at the 
Prairie Farms bottling plant in Dubuque. Phone 563-583-7669 and ask for Tishana. 

3. Swiss Valley cheeses may be purchased at the Cheese Cave store in downtown Faribault, Minn. at 318 
Central Ave. N. This is the official store of Caves of Faribault and you can find everything that is produced and 
aged at the Caves as well as other Swiss Valley Farms cheeses. Phone (507) 334-3988.

4. If these shopping locations are not convenient for you, you can order Swiss Valley Farms and Caves of 
Faribault cheeses on-line at www.cheesecave.com. Have it shipped directly to your door. 

For your convenience, purchases at the Dubuque and Luana cheese stores can be charged to your milk check. 
Milk haulers who use these two receiving stations may pick up cheese for their patrons and deliver it to their 

farms. 

where Can i Buy swiss Valley Farms Cheeses?

20 Years of Co-op scholarships! 

Classified Ads:
Have something you want to sell? 
Are you trying to locate a particular 
item? 
Classified ads in the Dairyman are 
free to Swiss Valley Farms members. 
Just e-mail your ad to: nancy.
feeney@swissvalley.com. Or mail 
it to: Swiss Valley Farms, Nancy 
Feeney, P.O. Box 4493, Davenport, 
Iowa 52808. Deadline is the 20th 
of the month. Be sure to include 
your member number.



Somatic Cell Range -- Percentage  
listed is based on number of A 
Farms
0 - 100,000......................................................6%
100,001 - 200,000..................................... 26%
200,001 - 300,000...................................... 36%
300,001 - 400,000...................................... 19%
400,001 - 500,000........................................ 8%
500,001 and above................................... 5%
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Chris Hoeger VP Procurement
Eldridge, IA 52748       

Office   563.468.6628
Mobile 563.340.7943

Nancy Feeney Member Relations
3855 Manchester Dr • Bettendorf, IA 52722     

Office   563.468.6640
Mobile 563.449.4451

Tim Genthe Lab & Safety Manager
803 S. School St. • Cuba City, WI 53807       

Office   563.583.7669
Home   608.744.3515

Jesse Chandlee Raw Milk Sales
136 East 6th St.  • Coal Valley, IL 61240       

Office   563.468.6668
Mobile 563.663.1445

Ron Brenner Field Supervisor
1817 Loomis St. • LaCrosse, WI 54603       

Mobile  608.790.1324
Office    608.781.5324

Thomas Tegeler Field Supervisor
1320 11/2 St. SW • Dyersville, IA 52040       

Office   563.583.7669
Home   563.875.2059

Randy Heisel
259 E. Lakeview Dr. • LaFarge, WI 54639       

Home   608.625.2045
Mobile 608.386.6681

s w i s s  v a l l e y  f a r m s

Field Personnel 
  & sTaTisTiCs 
Field Department & procurement Division Directory

Mike Howald 
7105 N. Freeport Rd. • Forreston, IL 61030       

Office    815.938.2651
Mobile  563.599.2397

Kara Koopmann
6142 Roller Coaster Rd. • Epworth, IA 52045       

Plant 563.583.7669
Home 563.876.3900

Roger Lenius
319 9th St. • Waverly, IA 50677       

Mobile   563.599.2398
Home     319.352.5015

Ken Ley
225 S. Clifton • Livingston, WI 53554      

Mobile  608.732.8361
Home    608.943.6240

Lynne Melchert
117 Culver Rd. NE • Hopkinton, IA 52237       

Mobile   563.599.2394
Home     563.926.2794

Cheryl Zablocki-Wagner
W 1919 Hofa Park Dr. • Seymour, WI 54165       

Office     920.822.2887
Mobile   920.660.9822

Bob Zielsdorf
309 North St. • Sparta, WI 54656       

Mobile   563.599.2399
Home     608.269.5452
Fax     608.366.1772

During the Month of September, these 
Swiss Valley Farms Members averaged 

below 100,000 for their  Somatic Cell count.

ALDINGER, ROGER              92,000
ANTHONY BROTHERS              95,000
BAILEY, MICHAEL & JEAN              47,000
BENNETT, JOHN & CHARLENE              54,000
BILL   &    LYNN    VANDERHAM  DAIRY              86,000
BREUCKMAN, CHAD              57,000
CAROLAN, KEVIN & DONNA              76,000
DREIER, RANDY D.              87,000
FRICKSON, ANDREW M.             66,000
GORHAM, FLORIEDA              47,000
GRAND CENTRAL JERSEYS LLC              86,000
GUDEX, TONY                       62,000
HALL, LARRY & ROXANNE              83,000
HENDEL FARMS              80,000
HOFA PARK DAIRY FARMS LLC                       75,000
IHM, DOUGLAS G.              87,000
JUNK, MELANIE              76,000
KABARA, JAMES              91,000
KETCHUM, ROBERT & TERRI      74,000
MEYER FARMS DAIRY LLC             75,000
PATTISON, LEE & SARA              95,000
PRIER, DONALD                98,000
REGO, DAVID & LINDA              88,000
REGO, JACOB B.              88,000
SCHAEFER, JEFFREY & SUE           57,000
SCHAEFER, KURT          57,000
SELKE, WALTER                 75,000
SELKE, WILLIAM                 75,000
SPERFSLAGE, IRVIN              88,000
STAUFFER, TITUS                       63,000
THOMPSON, LARRY & LIANE              98,000
WESTHOFF, NICHOLAS & JESSIE              72,000
WILLIAMS, DAVID A.              87,000



S w i s s  V a l l e y  G a l s  F a l l  M e e t i n g s
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Swiss Valley members can now get 
a text message delivered to their cell 
phones containing their components 
from every tank of milk picked up on 
their dairy as soon as the lab sends the 
results to Swiss Valley, which is usually 
the next day. 

Lab results include components 
(butterfat, protein and other solids), 
SCC and MUN score. The text is 
identified by the sequence number the 
hauler puts on the sample when picking 
up the milk. 

To get signed up for texting, send 
your producer number and your cell 
phone number and cell phone provider 
to tim.genthe@swissvalley.com. 

Have Your 
Lab Counts 

Texted 
to You

JEFFREY AMBROSY
 Sherrill, Iowa

WILLIAM & NATALIE STECKEL
 Monroe, Iowa

JERRY GIMLER
 Watertown, Wis.

 
Antibiotic Policy
If a member suspects antibiotics in his or her bulk tank & calls a SWISS VALLEY 

FARMS field representative to report this before dumping the milk:
•1st time in a calendar year, the coop will pay 80% of the milk.
•2nd & 3rd times in a calendar year, the coop will pay 50% of the milk.
•Over 3 times in a calendar year, the coop will pay zero.
On the 1st offense, if a member has purchased a test kit and detects the positive 

antibiotic milk, SWISS VALLEY FARMS, CO. will reimburse that member $75.00 
toward the cost of the test kit.

All claims must be received by the corporate office for payment no later than 60 days 
after the milk was dumped.

The earliest dated claim turned in will be paid at 80% payment.  
If antibiotics are found to be present in a farm truckload as a result of a screening 

test, the member will NOT be paid for that shipment of milk, and will be assessed as 
follows:

Full cost of net load
plus the cost of disposal.
Net load = total pounds on the load minus the member’s pounds.

swiss valley farms   

   anTiBioTiC PoliCY

Future Milk Contracts Are 
Made Through the Blimling Office

Welcome
new swiss 

ValleY  FarMs
MeMBers

Future Milk Contracting is open to Swiss Valley Farms members 
only. All futures’ contracts are made directly through Blimling and 
Associates. To contract milk, call the offices of Blimling and Associates 
at 1-800-945-8891 and give them your farm number to get the process 
started. Through Blimling, you will have access to live market pricing 
and your contracting window will be larger.

You may contract milk from:
•	 8:30	a.m.	to	3	p.m.	Monday-Thursday	CST	and	8:30	to	1	p.m.	

Friday CST for the Class III-based program.
•	 9:05	 a.m.	 to	 1	 p.m.	 Monday-Friday	 CST	 for	 Total	 Price	

Contracts (this includes Producer Price Contracts) and Options-based 
contracts.

For more details on Forward Fixed Price Milk Contracting, Swiss 
Valley members can log on to the members-only section of swissvalley.
com. 



Mark down the date for the 
next YC spring Break!

Feb. 28-March 1, 2014
in dubuque

The 2014 2-day YC conference is taking shape. Put it down on your 
calendar now so you won’t miss out.

To get breaking YC news, get connected to the Swiss Valley YC 
Facebook page. To get on board, send an e-mail 

to nancy.feeney@swissvalley.com.

dairyman
Your copy of

Post Office Box 4493
Davenport, IA 52808

Address Service Requested

PRSRT STD
U.S. POSTAGE

PAID
Permit No. 141
Davenport, IA


